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| WEEKLY REVIEW 


Now the Buyers Are Running After the Sellers—Prices Are 
Advancing and Promise to Remain Up—Crops Not 
Doing Well—Acreages Will Be Short—Can- 
ners Must Order Their Supplies 
Or Go Without. 


These are new days in the canned foods business, and 
bear no resemblance to the days of the past five months, Buy- 
ers stood so doggedly in their tracks refusing to consider 
canned foods that not a few canners decided to close down 
their factories, and have done so, and now find themselves 
out of the game when the improvement, so confifidently pre- 
dicted, is taking place. Some few of these are able to correct 
their mistake and to get back into the business in time for 
this season, but it is a tight squeeze, even for tomato canners, 
as the season is about too late to get plants and get the 
acreage set out. As we write quite a number of canners are in 


a scramble for acreage and are offering advances in price per 
basket for the crops. Before the flurry it was possible to 
contract at from 25c to 27%4c per basket, which is equivalent 
to $15 to $16.50 per ton, but this week saw some of them raise 
this price to 30c per basket or $18 per ton. The trouble is 
that the season has been against the growers, and the tomato 
plants now out are small and spindally, and this does not en- 
courage the growers. Moreover they have put in much of their 


acreage to other crops—field corn, etc., and even if they wished 
to take advantage of these higher prices they cannot do so. 
The new life has been injected into the patient when it is too 
late to save the crop situation and the country will have to get 
along with the small pack now in sight. 

New York City again gives a startling example of ex- 
tremes. During al] those months when its buyers were begged 
to take on orders and invariably turned a deaf ear to all such 
requests, they were warned that unless they bought the acre- 
age would not be contracted and the goods not packed; but 
they merely smiled and did nothing. Now that the truth of 
the situation has come home to them, they are in a fever of 
energy to get contracts signed—and can find no sellers. The 
packers are now backing away and steadily raising their prices, 
but the jobbers follow, willing to take the goods at any price. 
New York is a city of extremes, she hates the medicore, and 
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is either in the depths of despondency or on the heights of 
optimism, 
May has been colder this year than possibly for any year 
in the history of the weather bureau, and it has been so wet 
that growers have not been able to work their land as they 
might, and the crops are therefore very backward. There 
seems every reason to expect a very late crop yield, and unless 
frosts hold off until later than usual the end of the season may 
be nipped, and packs still further reduced. Crop conditions 
are not good at this writing, although the weather is promising 
to return to normal warmth for this season of the year. Sun- 
light and heat are badly needed right now if the growers are to 
equal even the small acreage in sight. And we wish our read- 
ers would keep us informed on their local conditions from now 
on. A moment spent in dropping us a line is worth months 
to the whole industry, and you in turn receive the benefit from 
others. The day of going-it-alone has long passed, and you 
gain nothing by keeping your conditions carefully to yourself. 
Nine times out of ten the man who tries to play smart by 
keeping his crop conditions all to himself, fools only himself; 
whereas a policy of free distribution of crop information would 
keep all properly informed on actual conditions, and prevent 
any disastrous surprises. We are perfectly willing to act as 
collecting and distribution center, gathering the information 
from all sections and on all crops, and giving it to you in one 


easily digestible lot. So join the movement, do your part, and 
you will be benefitting yourself. 


Our market pages do not show any striking changes, but 
be it noted that such changes as are made are al] in an upward 
manner. Fancy spot corn is out of quotation in this imme- 
diate section, and standard Maine style has advanced from 
$1.30 to $1.40; and the Western corn canners have likewise 
advanced their prices on both spots and futures, and are very 
reluctant sellers at any price. Corn promises to be very strong 
all during the rest of the year, and the canners are wisely 


going slow about selling more goods until they know where 
they are going to get off. 


No. 3 spinach has advanced from $1.35 to $1.40; No. 2 
from $1.00 to $1.20, and No. 10s, $4.50 to $4.75. Such an 


advance at the opening of the canning season is remarkable and 
will be noted by the buyers. 


Standard No. 3 spot tomatoes have gone up to $1.60 
strong, and No. 2s are now quoted at $1.15 in this city, and at 
$1.10 f. o. b. cannery in the counties. But these quotations 
will hardly cover the market by the time this is read, or be- 
fore buyers can get their orders in. The buyers have put the 
market up against themselves and have no one to blame but 
themselves. . And if they continue the present stampede it will 
go much higher than now quoted—and stay there. All authori- 
ties agree that there is little or no likelihood of fluctuations 
in prices for the rest of this year; that present rates are per- 
manent until another packing season. And if anyone doubts 
this, just remember that the Inspection and Publicity campaign 
will begin on July 1st—and get ready for a heavily increased 


demand. Future tomatoes are quoted today: No. 2, $1.10; 
No. 8, $1.55a1.60; No. 10s, $5 to $5.25. 


Supplymen have been begging their customers to make. 


known their wants and if they do not do so very quickly the 
canners will find themselves caught just as they now see the 
jobbers caught. It is getting very late for supply orde®, and 
the man who delays further will have no one to blame if he 
cannot get the necessary articles. After last season’s experi- 
ences in the shortage of cans one would think that every can- 
ner would carefully avoid being ciu~ht again. Usually the 
burnt child avoids the fire, but we trust this warning will 
smoke out the slow mcvers. 


NOTES AND OBSERVATIONS. 


A New Sugar Substitute—It is safe to say that the high 
cost of sugar will cause many canners to use less in their 
corn, peas, etc., than formerly, and since saccharine and other 
coal-tar products are no longer permissible, there seemed no 


other course. But lately there has come to our notice a new 
product—Ar-Cane—made by the Archbold Mfg. Corporation, of 
Rochester, N. Y., and which, as we understand it, is a by- 
product of rock-candy making, and therefore a whole cane 
sugar product. Its makers claim that it is 100 per cent cane 
sugar, but 30 per cent sweeter and 7 per cent cheaper than 
cane sugar. A saving of 36 per cent in your sugar bills, with- 
out reducing the necessary amount of sweetening is a con- 
sideration not easily passed. That is what this means. The 
product has the appearance of a heavy sugar syrup, and would 
accordingly make a brine or syrup easier than the granulated 
product. One gallon of Ar-Cane equals 10 4-10 lbs. of cane 
sugar, and you therefore merely measure it out by the quart 
or gallon instead of by the pound, in the making of syrups 
or brines. And being pure cane sugar, as they claim, there 
is no reason why it will not work the same as the usual sugar, 
at a heavy saving in costs. They offer to send a gallon sample 
for $1.00, and it is wel] worth trying. 

The Canners’ Directory Out—The National Canners’ As- 
sociation, which publishes the directory of canners, and as such 
easily the best one issued—in fact the standard reference for 
such matters—has completed the 1919 edition and is now ready 
to supply it to all desiring a copy. The price is $2 per copy, 
and if we judge from last year’s demand, those who want a 
copy will do well to apply at once, because last year they were 
sold out in jig time. Address the National Canners’ Associa- 
tion, 1739 H Street, N. W., Washington, D. C., and enclose 
$2 with the order ,and the book will be forwarded. 

W. B. Mann Returns to His Brokerage Business—Mr. W. 
B. Mann, who for fourteen years had made a specialty of 
canned foods in his brokerage business at Louisville before 
joining the forces of the Morgan Packing Company, of Austin, 
Ind., in April 1917, has decided to go back to his old love, 
and once more become a‘canned foods broker. He has opened 
an office at 58 Kenyon Building, Louisville, and will be glad to 
see any of his many friends or to hear from all of them. 


ALL RESTRICTIONS OFF OILS, GASOLINE, ETC. 
United States Fuel Administration, Washington, D. C., 


May, 13, 1919. 

The United States Fuel Administration, acting under au- 
thority of an executive order of the President of the United 
States, dated August 23, 1917, appointing said administrator, 
and of subsequent executive orders, and in furtherance of the 
purpose of said orders and of the Act of Congress therein re- 
ferred to and approved August 10, 1917. 

HEREBY ORDERS AND DIRECTS that all rules, regula- 
tions or orders heretofore issued or promulgated by or under 
authority of said United States Fuel Administrator governing 
licenses engaged in the business of importing, manufacturing, 
distributing, and transporting crude oil, fuel oil, gas oil, kero- 
sene, gasoline, and natural gas, or regulating the production, 
sale, distribution or use thereof and all amendments and modi- 
fications of said rules and regulations and orders be and the 


same hereby are, vacated and set aside as of the 15th day of 
May, 1919. 
(Signed) H. A. GARFIELD, 


United States Fuel Administrator. 


COST FINDING AS IS! 
(From the New York Telegraph.) 


An economic expert has found a new cause for the high 
price of milk. He says there is too much of a surplus, and 
that when the surplus is made into by-products the costs there- 
of are met by the consumer. As a result of the high prices, 
it is claimed, the consumption of milk has fallen off in all the 
large cities. This, of course, hag increased the surplus. And 
the surplus is expensive to handle. Therefore the high price 
of milk goes still higher. 
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SWIFT’S FERTILIZERS 
| RED STEER BRAND 


KNOWN BY RESULTS AS BEST 
ADAPTED FOR GROWING 
CHOICE CANNING 
CROPS. 


RED STEE R SPECIAL FORMULAS FOR TOMA- 
BRAND TOES, CORN, PEAS AND 
/ BEANS. 


TRADE MARK, | 
“It Pays to Use Them 


PAYS TO \ SWIFT & COMPANY 
STOCK EXCHANGE BUILDING 


BALTIMORE, MD. 


CURTIS BAY, MD. 


BEST SERVICE BEST SATISFIED CUSTOMERS 


BEST GOODS 


A foot power Can Tester 
of proven ability, through 


years of service in all sections 


Can Making Machinery 
of the Right Kind 


STEVENSON & COMPANY, Inc. 


BALTIMORE, MD. 
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NEW YORK MARKET 


Active Demand for Futures—Prices Advancing—Buyers Fol- 
lowing All Advances—Many Canners Not Anxious to 
Sell—-Spot Business Only Fair—Tomato Prices 
Strengthening—Western Corn Advanc" 
ing—Pea Packers Sold Up— 

Noted in This Market. 


Reported by Telegraph. 


New York, May 23, 1919. 

The Situation—The feature of the market this week, the 
same ag last, has been the active demand for futures. Prices 
on substantially all favorite articles have advanced in some 
degree, and are going higher, it is said. But higher prices 
have not deterred buyers from operating and a good deal more 
business than formerly has been done. Buyers are rushing in 
and trying to induce sellers to accept their orders, but they are 
not always successful. Perhaps it is too much to say that a 
considerable proportion are sold out, but the number is in- 
creasing, while a considerable proportion of the packers are 
now waiting developments and do not care to sell anything 
further. They are afraid they may not have sufficient stock 
to make deliveries, and they wouldn’t if they accepted all the 
orders thrust upon them. No business could stand the pressure 
of the orders which have come into market this week. But 
despite the importunities of buyers, sellers are standing firm 
and refuse to be coerced into selling futures when they may 
be unable to fill contracts already accepted. Like every- 
thing else, the canned foods business seems to be more or less 
scrambled, but careful attention to the fundamentals during 
the war left the industry in better position to cope with peace 
problems than some are. Prices this year will be high, but 
they will be stable. That much seems clear. Little fluctua- 
tion is expected. Holders are in too dead earnest to secure 
their prices to permit anything of that sort. Spot business is 
only fair. Buyers are taking some goods, but the total quan- 
tity is not large. Retailers say that their business is still slack, 
but if retailers would do as others have done, reduce their 
prices a shade long enough to start something, they would be 
able to do business. As it is they are persistently standing in 
their own way and are assisting to block business when they 
ought to be removing the retarding influences and looking for- 
ward to enlarged business. But it is quite impossible to secure 
any change in their attitude. If they would do this they would 
bring about a great change in distribution and all branches 
of the industry would benefit materially. 

Tomatoes—Conditions have improved somewhat in the 
future market and a good deal of business is done each day. 
Spot No. 3s are held at 1.50, No. 2s are firm at $1.05 and No. 
10s at $5.75. Futures are 5a10c higher in most instances, 
and the tendency seems to be upward. California standard 
2%s are held at $1.20a1.25 f. o. b. Coast. Standard No. 10s 
are quoted at $3.40 and No. 10s solid pack are held at $4.00 
f. o. b. Coast. No. 2%s solid pack are $1.42%4a1.45. It is 
said that the future pack of California is largely sold and that 
figures are now well in advance of the opening, at $1.35a 
1.37%. For No. 2s Maryland standards, as high as $1.20 has 
been offered packers, it is said, yet prices in New York re- 
mained undisturbed at figures which have prevailed for some 
weeks. If it is true that the California output is to be cur- 
tailed somewhat by the failure of the Tomato Growers’ Asso- 
ciation it will make Eastern business better. Buyers are send- 
ing in more inquiries, but they haven’t yet reached the point 
where they are ready to place liberal orders. Those will come 
later, however, it is believed, and nearly all interests expct 
to see present activity continue. Spot sales are a shade bet- 


ter, though they still continue too light to satisfy holders. It 
is believed that the improvement in the market will bring pack- 
ers and growers together. For a time packers threatened not 
to put a tomato into cans unless growers came down on their 
prices. It is believed that now the market has improved the 
disturbance will be settled. 


Corn— Some packers of Western corn have advanced their 
prices 25c over the opening. Others not quite so much, but all 
are asking more than they did at the opening of the selling sea- 
son. Moreover, the situation is such that buyers must pay 
the price if they expect to get corn. Western pack is now up 
to $1.65, or even more for future delivery. Maine Southern is 
quoted at substantially the same figures. Many packers have 
withdrawn all offerings, though not all are wholly sold out. 
The buyer who expects to get al] the stock he wants by com- 
ing to market has several more guesses coming to him. He 
is likely to be disappointed when he arrives. It is said that 
substantially all packers have sold out all they care to sell 
now and hereafter their efforts will be extended to readjust- 
ments and rearrangements of marketing plans. Selling is prac- 
tically over in most instances for this season. 


Peas—All Wisconsin packers are reported sold out of 
future fancy peas. Buyers just now are anxious to obtain 
fancy Western pack, but they are unable to get more than 
driblets. Standards are more plentiful, but even they are well 
sold up and more demand is coming in each minute. Other 
grades are not so much wanted, but all peas are receiving some 
attention and the market seems to be improving. 


Spinach—Standards are quoted at $1.35 for No. 2%s, 
f. o. b. coast, while fancy is held firmly at $1.60, f. 0. b. coast. 
Movement is limited to requirements. Buying in Chicago is 
reported to have been heavy. Thus far packers have not 
named opening prices on Southern pack. 

Fruits—The situation becomes worse from a buyer’s point 
of view each week. In spot goods the market has reached a 
stage where no market exists. The figures paid are merely 
those which each individual buyer and seller can agree upon. 
This applies to all the favorite fruits. Supplies of both spots 
and futures are light. In fact, spot supplies are so nearly 
cleaned up that all buyers are forced to shop about consider- 
ably in order to find goods to satisfy requirements. 


Apples—Asg high as $6.00 has been paid for New York 
pack No. 10s, and even that high figure did not bring out 
many offerings. The truth is that supplies are entirely ex- 
hausted in numerous localities and are very small in others. 
Nothing is said about futures, but they will be high, according 
to the expression of opinion of a few. 


Apricots—Future apricots have been resold at 7% per 
cent advance over opening prices. The crop is not yet grown 
and none are in cans. The supply available is very small in 
both spot and future business. California water standard No. . 
216s are held at 4.00. All spot goods command steadily in- 
creasing prices. 

Peaches—Yellow lemon clings are quoted at about 7% 
per cent over opening prices, and still tending upward. Move- 
ment is light because packers do not care for orders and buy- 
ers are afraid of the prices. Extra yellow clings have sold 
up as high as $4.75 and the tendency is still upward. ‘ 


Salmon—Not much has developed in this market during 
the week. Most holders are firm in their views on prices, re- 
gardless of the fact that here and there a seller has decided to 
start something by reducing prices. Few give much attention 
to these individual transactions. They scarcely ever influence 
the market materially, though a number of them might be con- 
strued as showing that the market is weakening. Much talk 
is heard about export trade, and it is true that during one 
week in April 83,000 cases went to England. Other destina- 


tions are not reported. Buyers are still uncertain and while 
some orders are placed they are relatively small and few show 
any real interest. Meanwhile, holders do not lose their confi- 
dence and are disposed to think that trade will improve because 
of the strong position of the article, no matter whether it ap- 
pears promising or not. Holders-are not mourning especially 
because movement is dull. They are fearful, rather, that it 
will shortly be more active than now and that the market will 
soon be cleared. 


Sardines—The market for sardines is steady and business 
seems in a fair way. While buyers show little disposition to 
place orders for the future they are doing a fair amount of 
business and nothing in sight in dicates any change in the 
general situation. 

Lobster—A good export demand has sprung up and sup- 
plies available are moving out freely at top prices: 


HUDSON. 
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Now Is The Time To Secure A 
Double Seamer For This | 
Year’s Pack 


Our No. 131 was designed and developed particularly to meet 
the demands for a thoroughly efficient hand double seamer for 
use in the Home, on Truck Farms, or in Community Canneries. 


It is strongly constructed, yet is so simple in its operation that 
a boy or girl can make perfect double seams. It is hand fed 
and hand operated, but at slight expense can be arranged to 
be operated by power if you have electricity available. The 
regular No. 131 is adjustable for standard size No. 1, 2, and 3 


cans. We also build a special type for handling No. 5 and No. 
10 cans. 


Price of machine equipped to handle one standard size $50.00. 
Change parts for additional sizes each $5.00. 
_ Prices F. O. B. Bridgeport, Conn. Deliveries from stock. 


THE MAX AMS MACHINE Co. 


Chas. M. Ams, President 
101 PARK AVENUE 


NEW YORK CITY 
Branch Office: 39 S. La Salle Street, Chicago, Ill. 
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SEATTLE MARKET 


Preparations for the 1919 Pack Only Feature of This Salmon 
Market—Salmon Oosts as High or Higher Than Ever 
Before—Puget Sound Canners Begin—Co- 
lumbia River Canners Handling 
Chinook—Fruit Canners 
Begin Operations. 


Reported by Telegraph. 


Seattle, May 23, 1919. 

Salmon—With little or no salmon to be disposed of pack- 
ers here in the Pacific Northwest are now doing little but go- 
ing ahead with preparations for the 1919 pack. Packing should 
be under way at some points in Alaska now, but it will be 
some little time before fish will commence arriving from the 
North. Brokers report a demand for canned fish, but state that 
buyers are reluctant to tie up on futures except a way is left 
open for price adjustments later on. In other words, all busi- 
ness now under negotiations is “subject to approval of opening 
prices.’’ So far as the packers are concerned costs are equal 
if not greater than they have been during any season in the 
history of the salmon canning industry, Supplies are costing 
as much or more and labor is at the very peak. Transpor- 
tation, which is a big item in salmon production costs, is at 


the high level and the rates on the return haul of canned sal- 


mon from Alaska will not be any lower this summer and 
fall than at present. On account of all these things, packers 
declare prices wil] have to stay up and that the trade may 
just as well come to the belief that lower prices are not to be 
expected, in fact cannot be expected. Naturally at this time 
of the year, and with conditions as they are the packers are 
bullish in their views. Another fact that adds to the strength 
of the packers’ position is the fact that for the most part sal- 
mon packing is now in the hands of a few large concerns that 
are in much better position to maintain prices at a level that 


will return a profit, than was the case five or ten years ago, 
when the so-called big interests were not interested in the 
salmon industry and when a large number of concerns were 
without very much capital and frequently were forced for 
financial reasons to sacrifice their fish regardless of the market 
demoralization such action caused. Furthermore, during the 
past few years some other elements that invariably tended to 
upset the ‘“‘dope” and cause price cutting have been eliminated. 

Salmon canning activities have commenced on Puget 
Sound. The first sound cannery to get to operating was the 
Deer Harbor Fisheries Company’s plant at Deer Harbor, Wash. 
C .M. Pettibone, the well-known Seattle broker, who handles 
the output of this cannery, states that the company hopes to 
pack 75,000 cases of salmon of all grades this season. 

On the Columbia River packers are now putting chinook 
salmon into tins. The chinooks run early. Columbia River 
packers will pack all of this grade that they possibly can, for 
the demand always exceeds the limited supply. 

The new floating cannery of the Olympic Fisheries Com- 
pany is now outfitting at Anacortes, Wash. The cannery will 
be operated in Alaska. It will be towed north. The vessel 
will be completely equipped as a salmon cannery. 

Several Government experts are now on their way to 
Alaska to look into fishing conditions. If they find that the 
canneries are taking too many fish and that too few fish are 
reaching spawning grounds steps may be taken to restrict fish- 
ing activities in the vicinity of the leading spawning grounds. 
The Copper River district will be visited and studied very 
carefully. 

The new fruit and vegetable cannery at Everett, 
Wash., is now operating. This cannery is one organized by a 
company known as the Everett Fruit Products Company. The 
cannery building is one that was formerly used as a brewery. 
The new cannery will can all kinds of fruits and vegetables that 
the farmers will grow. The company has made application to 
the Railroad Administration for lower rates on raw fruits and 
vegetables. It asks rates comparable with those that have 
been granted to canneries in other parts of the Northwest. 

The Libby, McNeil & Libby cannery at Yakima has already 
canned some 25 tons of spinach. The fall sown spinach crop 
at Yakima was almost a failure, but the spring crop looks 
promising. “SALMON.” 


Patented 


E. W. BLISS CO. 


Chicago Office: Peoples Gas Building. 


High Speed Automatic Sanitary Can Machinery 


Bliss Automatic Flanger, No. 15-K 
100 to 150 Bodies a Minute 


An entirely automatic machine of the four clutch type, continuous 
in operation and positive in action. 
flanged simultaneously. Movement of the chucks is comparatively 
slow and the bodies are flanged without danger of cracking the 
tin. It handles can bodies from 2 to 656 inches in diameter by 
2 to 7 inches in height. A friction clutch with which the ma- 
chine is provided gives instant control. 


Builders of the Complete Sanitary Line 


25 Adams Street, BROOKLYN, N. Y., U. S. A. 


Detroit Office: Dime Bank Building. Cleveland Office: Union Bank Building. 
_ Offices in Europe: 100 Boulevard Victor, Hugo St. Quen, Paris. Pocock St. Blackfriar’s Road, London, E. C. 


Both ends of bodies are 
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CANNING BOXES 


LOCK CORNER or NAILED CORNER 
WHITE PINE LUMBER EXCLUSIVELY 


Special facilities for handling 
carload shipment 


FACTORIES LOCATED AT ORANGE, MASS. 


Let us quote ‘‘Delivered prices’? on your requirements 
All boxes go direct from ‘‘factory to consumer’’ 


BOGERT & HOPPER 
67 Barclay Street New York City 


CAN 


JAMES F. COLE 
BALTIMORE, : MARYLAND. 
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Buying of Future Tomatoes a Little More Brisk—Buyers Look- 
ing for Past Bargains in Future Corn—Prices All 
Advanced—Any Shading of Prices of the 
the Question—Fruit Canners Very 
Independent—Notes. 


Reported by Telegram 


Chicago, May 23, 1919. 

The Weather—It continues to be cold, wet and rainy in 
the immediate vicinity, and growing weather is ingrowing rath- 
er than outgrowing. If there is not a change soon we are 
going to cancel our weather orders and return the contracts 
unsigned, 

Canned Tomatoes—The buying of futures is a little more 
brisk than last week, and one big factor in Maryland jumped 
the price on standard twos for future delivery to $1.10, factory. 

A meeting of the Western Canners’ Association, to be held 
here today is called for the purpose of considering Inspection 
and Publicity, but it is thought that it is really a conference 
for the purpose of considering the difficulty of securing acreage 
on both corn and tomatoes. Spot tomatoes are in good re- 
quest, but buying is in smal] quantities. Nothing is heard 
about California tomatoes, and they seem to have dropped out 
of the market for the present. 

Canned Corn—There are some anxious buyers ‘‘snooping”’ 
around for the bargains of yesterday, and the day or two or 
three before. Iowa has gone up on the line to $1.20 strong 
for standard f. o. b. cannery, and $1.27% for extra standard, 
and $1.35 for fancy, and no takers at any less price. Wiscon- 
sin, Illinois and Indiana are practically sold out of corn for 
1919 pack. Ohio is not, but is holding at a prohibitive price. 
Nothing doing in spot corn, transactions too trivial to mention. 

Canned Peas—Wisconsin canners are holding firmly to 
their revised spring prices, and will do no shading. Futures 
are uneventful and slow. Everybody nearly is filled up on 
futures. Spot peas are dull, dead except for snaps cheap 
enough for ten cent retailing, and they are hard to find. 

Canned Pumpkin—Eggs are declining at the approach of 
warm weather (it is only approaching and has not arrived) 
and pumpkin pie is going to be converted from a fall and 
winter style diet to an all the year round joy. How? I don’t 
know. Bassett, sales manager of the Rider Packing Co., 
Crothersville, Ind., has started the stunt, and we are all will- 
ing to help. Lead on, Brother Bassett, we are for the propo- 
sition strong. 

Canned Fruits—The fruit canners of California, Michigan 
and New York are as independent and saucy as a banker’s 
son in a small town or a policeman’s son in a big town. They 
will take orders occasionally when the wind is just right and 
they feel well, and at their prices, on their terms, and on their 
conditions, pro rata contract, provided they like the buyer and 
if he is well rated and ‘‘not too darned particular.” 

Everything must be just as they think it ought to be and 
then some. Go to it! fellows. Now is the time to use the 
pitchfork while the sun is shining. You cannot make hay or 
cure it when it is wet or raining. 

Berries are the great “sought for fruits” in cans, and any 
packer who quotes them for future delivery is apt to be sold out 


before he can get his mail opened, because the orders will come 
by wire. 


News Items—Mr. Frank Patrie, of Lewiston, Idaho, spent 
a few days in Chicago this week. He is all sold up on futures. 


Paul Paver, of Chicago, is down Florida way fishing for 
tarpon, amber jacks, king fish and boraccada. It is said that 
he is even prepared for sharks and ready to shake hands with 
them, though he always dodges them when he is at home. The 
local market for Gulf fish shows indications of weakness from 
an anticipated over supply. 


Western Canners’ Association called a special meeting for 
Chicago Friday, May 23,1919. Why so soon? Must be some- 
thing moving on the waters. 


A clause that is being inserted in contracts for futures by 
the “Tri State Canners” (Maryland, Delaware and New Jersey), 
is very much liked and reads as follows: 


Discount (for cash) is to be allowed if remittance is made 
in ten days from date of bill of lading, but if goods have not 
arrived in ten days, discount to be allowed if 80 per cent is re- 


mitted the tenth day from date of bill of lading and the balance 
on arrival. 


This gives the seller nearly all his money in ten days and 
protects the buyers to the extent of 20 per cent if goods should 
prove unacceptable. 


Louis Hilfer has returned from a resultful trip to the 
Pacific Coast, where he made many friends and attached several 


important connection’ or accounts to his big brokerage organi- 
zation, 


The annual meeting of the National Wholesale Grocers’ 
Association, Hotel Sinton, Cincinnati, June, 2, 3, 4, 5 and 6, 
1919, will be largely attended. It has been a long time since 
Cincinnati had this convention, if ever, and the old town is 
going to spread herself entertaining it. It is the right time of 
the year for Cincinnati, and many will attend from Chicago. 

WRANGLER. 


As To Our Capacity 


If our capacity were as small as the 
capacity of many other plants, we 
would not be able to equal our present 
immense output of high grade tin 


plate. 


If our capacity were as large as the capacities of 
some other plants, we would not be able to give 
every order the personal attention that it now 
receives. We figure that our mill is ‘‘the happy 
medium.’’ While it has a large output, it isnot 
so large but that our Superintendent and Heads 
of Departments can keep constantly in touch 
with every process through which every order 
passes, 


CARNAHAN TIN PLATE & SHEET CO. 
MAIN OFFICE AND PLANT CANTON, O. 


EASTERN OFFICE 
3902 Woolworth Bldg. New York, N. Y. 
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Export and Domestic 


CANNERS’ BOX SHOOKS 


Prompt shipments and good < 
quality are assured when ise 
orders are placed with - 


ARKANSAS VENEER COMPANY 


Sales Office: Factory: 


MILWAUKEE, WISCONSIN HELENA, ARKANSAS 


c 
Yj 


fj 


N 
SN 


6 


16 THE CANNING TRADE. 


INDIANA ASSOCIATION'S SPRING MEETING. 
Indianapolis, Hotel Claypool, May 15th, 1919. 


Better Boxes—Inspection and Publicity—What Advertising 
Means, 


The Annual Spring Meeting of the Indiana Canners’ As- 
sociation met in the Assembly Hall of the Claypool Hotel at 
9:30 A. M., May 15th, 1919. 

It was called to order by the President, Mr. I. C. Morgan, 
who said: 

The first we have on the program this morning is a gen- 
tleman who has had considerable experience with box trouble. 
I do not believe he is the only one who has had trouble with 
boxes. I will ask Mr. F. W. Smith, of New York, a member 
of the Official Classification Committee of the United States 
Railroad Administration, to address you. 


The Box Question. 


Mr. F. W. Smith: I come before you as a member of 
the Official Classification Committee and am desirous of talk- 
ing to you on a subject in which we are vitally interested, that 
is, what can we do to cut down the growing loss and damage 
account annually paid out by the carriers. It is a matter of 
common knowledge that the United States Railroad Adminis- 
tration was called upon to pay a stupendous amount in 1918 
for loss and damage, which is nothing more than wastage, 
dead loss, and I am sure that if this wastage can be over- 
come in any part by action of yours, you will desire to co-oper- 
ate, particularly as in the final reckoning, with the railroads 
under Government control and operation, the losses have to be 
paid by the public, of which we are part. And we come here 
to ask the co-operation of the canners to reduce that loss. For 
the last two or three months I have been carrying around the 
territory the gospel of better packages and more care on the 
part of the emloyes of the shippers in boxing and handling 
their freight. It has been most gratifying to see the ready 
responses I have met with wherever I have had an opportunity 
to address shippers. In Chicago a few weeks ago I found 
a rotten condition of packages from one of the largest whole- 
sale jobbers in the West. It was so bad that I had to call their 
attention to it personally. I called on the traffic manager of 
the concern who himself had frequently announced that he 
stood for first class boxing and I told him that he was not 
putting into practice what he had preached and I told him the 
conditions. He ridiculed me and wouldn’t listen to me and I 
said, “Well, I will go and talk to the president.” He said, 
“T’ll go with you.” We went into the president but before I 
had an opportunity to lay the subject before the president this 
traffic manager called eight other gentlemen representing his 
various department. I had a horrible example there for ex- 
hibition. It was a box made of chip board of the poorest 
quality, which had contained a dozen cans of some condiment, 
and it was torn at the sides and the ends. Why, that con- 
tainer would not stand successfully on a grocer’s shelf, let 
alone in a freight car. The president called the buyer of 
canned foods and asked him how it was possible that they 
should have such a container, and that gentleman said “we 
buy in carload lots and they come in here and we accept them.”’ 
He produced a copy of the contract he had with the canner 
and one clause of it said that the canner shal] at all times 
pack goods in cases that conform to the classification require- 
ment at the point of shipment. The president told that buyer 
tha if he accepted from the canners boxes that didn’t comply 
with the classificaion requirements any more somebody was 
going to be without a job in his department. That gentleman 
assured me that every time he filed a claim against the carrier 
for $10.00 he felt that he was out $100.00. Now, that is the 
kind of a man of whom there are hundreds. We have lots of 
shippers like him, a rooster with a head off, dead and don’t 
know it and we have to educate those people. On the other 
hand we have another class of people. You men have wives. 
Have you ever had your wife come home from a shopping ex- 
pedition tickled to death, telling you that the conductor didn’t 
come through and collect her nickle—absolutely tickled to 
death because she got a free ride, she had stung the corpora- 
tion. Honest as the day is long, as honest as God ever made 
but pleased all over simply because she was able to get a free 
ride and stick the company. That is human nature. We 
have a lot of establishments who would just as soon sell a 
railroad a loss and damage account as to sell the goods to the 
cutomer and those are the people that we are after. 

In visiting a freight station not jong ago my attention was 
called to a shipment of some 35 cases of canned food, where the 
packing was not up to par. Out of the thirty-five cases ten or 
twelve of them had the shooks loose or broken and needed re- 
coopering. Our receiving clerk started away to get our cooper 


and I said, ‘‘what are you going away for?” and he said “I am 
going to get the cooper.” I said, ‘‘What for?’ He said to 
recooper these goods. Just think of us hiring ourselves out 
as coopers. We ought not to have to recooper anybody’s 
goods. I explained to our clerk that we were not running a 
coopering department for the protection of shippers and that 
when he gave the company’s receipt for a package it must be 
in such shape as to withstand such ordinary transportation 
shocks. Our cooperage department is there for the purpose of 
protecting the carrier’s interest on inbound and not to cooper 
outbound shipments, and if these inbound shipments had been 
in proper condition when accepted, they would not have needed 
recoopering at destination. 

In United States Canned Food Division Bulletin No. 40, 
which was issued after repeated conferences between the Food 
Administration, National Canners’ Association, National Asso- 
ciation of Wooden Box Manufacturers and the fibre-board and 
corrugated strawboard interests, many recommendations were 
made as to the strength of canned foods containers, both for 
wood and fibre. While this was a war-time measure, it is our 
understanding that some of these boxes were manufactured 
but unfortunately my observations are that if they were used 
during the period of the war they certainly are not found 
around our freight stations today. 


I want to say right here in the presence of a lot of fibre 
and corrugated strawboard interests and I want to say without 
fear of contradiction, that when the fibre board box was first 
manufactured it was never intended to be used for the trans- 
portation of canned foods, There may be some that doubt 
this statement, but I want you to knaw that I have been 
mixed up with this fibre-board rule a good many years, and 
I can recall very distinctly some 10 or 12 years ago when a 
representative of the fibre-board interests called at the office 
of the Uniform Classification Committee, of which I was a 
member, and there produced a fibre-board box which had a re- 
inforcement of fibre-board around the edges and asked us to 
provide for this box for the transportation of canned foods. 
It was done and the box is now carried in the classification 
rules. In those days manufacturers were making corrugated 
and solid fibre-board boxes lined on the inside with jute board. 
Today they have substitued chipboard, but we all know that 
chipboard has not the bending qualities that jute board has, 
and the result is that the minimum requirements of the classi- 
fication for a box made of .060 board with 175 pound Mullen 
test and maximum weight limit of 40 pounds provide a box 
which is altogether too light to contain 40 pounds of canned 
foods, as the cans readily cut through the edges of the box. 
You will find that there are many of the larger manufacturers 
of fibre boxes that will indorse my statement. Unfortunately 
however, owing to competition, some manufacturers of these 
boxes will turn out practically anything to meet the price of 
their competitors, and the outcome is that the carriers are the 
sufferers and bear the burden because it simply means an in- 
crease in the loss and damage account. In this Canned Food 
Division Bulletin No. 40, to which I referred, there is provided 
for canned foods a corrugated strawboard box made of inner 
and outer facings of .018 board with 225 pounds Mullen test 
and a solid fibre-board box made of .080 board with 325 pounds 
Mullen test. I have been told by some prominent manufac- 
turers that these standards were agreed to because they felt 
that the fibre-board box was getting a bad name on account of 
the multiplicity of claims and they have felt that their interests 
would be better preserved if they voluntarily agreed to a 
stronger box. Ag I stated, these boxes were used by some 
during the war, more or less—less than more—but today I do 


not find any coniderable number of them around our freight 
platforms. 


There is no doubt but that the fibre-board box if properly 
constructed and of sufficiently heavy board makes a good con- 
tainer for canned foods, but if it is not properly constructed 
and properly glued or sealed it makes an inefficient container. 
I want you gentlemen to distinctly understand that we are 
for the fibre box when properly constructed and against it and 
condemn it when not properly constructed. Unfortunately we 
find that many users in their hurry do not properly glue the 
flaps, simply giving them a daub of silicate here and there, 
with the resutl that flaps are constantly flying open. Can you 
not impress upon your forces the necessity of seeing that every 
point of contact of the entire flap is properly glued so that your 
guarantee to the railroad will agree with the facts? We try 
to impress upon our receiving clerks that where flaps do not 
meet and when glue is not properly applied they should assess 
a 20 per cent penalty in the rating, but I am afraid that many 
agencies overlook this provision and therefore boxes are ac- 
cepted which should not be. The penalty feature is there not 
so much to build up the revenues of the carriers as to set as & 


flag to warn shippers wherein their boxes have failed to meas- 
ure up. 
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Jelly—Jam—Preserves—Marmalades—Fruit Butters—Molasses—Mustard—Salad Dressing 
Lard—Condensed Milk—Syrups— Honey 
Food products such as these, are filled 


most successfully into all kinds of jars, 
cans, tumblers, bottles and cartons. 


Every container is filled with just the 
desired amount—an absolutely accurate 
and uniform quantity—by the automatic 


Visco Filling Machine 


Moreover, there is no waste of product 
because of splashing, dripping or over- 
flowing. This machine fills cleanly and 
rapidly without waste. 


No open supply reservoir with its nu- 
merous disadvantages requires watching. 


Write for descriptive booklet ‘‘T’’ 


The Karl Kiefer Machine Co. 


Cincinnati, Ohio 


The Charles Boldt Paper Mills 


MANUFACTURER OF LABELS AND CORRUGATED FIBRE SHIPPING CASES 


Write us for prices and samples of our STRONG BOX, 
manufactured especially for shipping canned foods— 
STRONGER than WOODEN BOXES 


WEIGHS LESS COSTS LESS 
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The Charles Boldt Paper Mills 
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Many shippers are in the habit of offering shipments of 
canned foods to the carriers with shipping receipt reading “50 
cases of canned corn” or “cases of canned pineapple.’’ No 
doubt your wives can and usually when they can they can 
in glass and the rating on canned foods in glass is first class, 
while the rating on canned foods in metal is 50 per cent less, 
so therefore we have instructed our billing clerks that where 
the shipping receipt does not give them a sufficient amount of 
information to correctly bill, instead of billing at the lower 


rate they should bill at the highest rate. This is in accord- 
ance with the provisions of rule 2 of the Official Classification, 
which reads: “When an article is differently classified when 
differently prepared or packed, the actual character must be 
specified, otherwise it will be charged at the highest class 
named on each article.””’ So you will therefore see that it 
behooves you to state on your shipping receipt whether ship- 
ments are in glass or metal if you want to avoid paying a high- 


er rating. 
Inspection. 


The Chairman: I will next ask for a report on the Na- 
tional Canners’ Association Inspection. I believe Mr. Mitchell, 
who was the chairman of the committee at the last meeting, 
will give us the report. 


Mr. Mitchell: About all the report we have to make is 
that we have mailed out blanks and received a sufficient num- 
ber of answers to make us believe that if the details of the 
inspection can be arranged the packers of our State will be in 
favor of inspection. 


The President: Wil] Mr. Shook give us a little informa- 
tion as to the progress of work at other places. 


Mr. F. M. Shook: The inspection of your product in the 
canning factory is not the first inspection that touches your 
factory. The cans have been inspected and the bad ones have 
been sorted out and the good ones only sent. You can buy 
cans cheaper than you do now if you will take factory run 
The labels which you buy are inspected and the bad ones 
sorted out and you are charged a higher price for the good 
labels than if you take the labels as they come. Now which 
way do you want your labels? Do you want an unsatisfactory 
bunch or do you want a 100 per cent satisfactory bunch of 
labels? 


The coal you buy has been inspected and the slate and the 
sulphur thrown out. If that didn’t have to be done, you could 
buy coal much cheaper. 


The whole question of inspection is whether the consumer 
of your finished product wants your finished product inspected 
so that when she buys it she buys something that is uniform 
and which comes up to the ideal she had when she bought 
that can of food. And al] of that inspection costs a little 
money. Now, I wonder if the housewife is ready to enter into 
this inspection? Is she ready to assume this additional cost 


if any additional cost is necessary for the inspection? Does 
she want to go on forever ordering canned food from the retail 
grocer and you and I both know that sometimes once in a while 
she gets a can that is not satisfactory. Isn’t that true? 
Haven’t you bought them yourself? ‘ 


I think that is the question that hinders you on the in- 
spection. 


Back of the inspection there is another proposition. The 
canning business, has made great strides, wonderful strides in 
a mechanical way. The machinery invented for closing the 
cans and all those details of the work are simply wonderful. 
Occasionally you get some of your neighbors‘in and they are 
astounded at the wonderful way in which the mechanical ap- 
pliances operate. It is a wonderful story, but the consumer 
don’t know anything about it. We have made great improve- 
ments in the canning business, but we haven’t done everything 
we ought to have done to inform the consumer of them. 


How was it possible for the head of the war Garden Com- 
mission in Washington to get the families to put out 5,285,000 
war gardens last year. He didn’t wish it on them but a plan 
of publicity was worked out and the necessity was brought be- 
fore the people to put in war gardens. Now, I am not talking 
of little gardens in their yards, but I am talking of war gar- 
dens. In the District of Columbia alone there were 29,200 of 
those war gardens and the value of the vegetables from them 
was estimated at $1,400,000. Two thousand acres that were 
never farmed before. How was that done? By a publicity 
campaign. And they are starting out this year with the idea 


of getting ten million war gardens, and I venture the assertion 
that they are going to make a great increase over the number 
put out last year. 

__ In the fina] analysis the person who should have the first 
and final word is the housewife, who consumes the goods. 
That fellow over in Hawaii who puts up that pineapple hasn’t 
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the right to judge whether you want to eat it or not. Do you 
think he has the right under any pretense to assume that he 
will put it up as he pleases and that you will eat it? No, you 
say to him I want a certain kind and you have a right to ex- 
ercise your judgment. Let him advertise his pineapple and if 
it don’t suit you to eat it you don’t have to. He may bring it 
to your attention but if there is not a uniform quality so that 
when you go the next time to get it you get the same thing 
as before or you won’t have to take it. In other words, the 
basis of a publicity campaign is uniformity. I believe that a 


publicity campaign is the thing that is demanded by the con- 


sumer of your goods. We believe that he has a right to know 
what he is getting, that he has the right to know what you are 
doing with that product that is to be offered to him. Asa 
canner yourself you might go into a grocery store and intelli- 
gently buy a can of goods out of his stock, but I venture the as. 
sertion that if a person who doesn’t know anything about the 
canning business goes in they can’t tel] what they are getting. 


Now what about the inspector in your factory? One man- 
ufacturer said he didn’t propose to have any kid coming in after 
he had had thirty years’ experience and showing him how to 
make his product or passing on his product. He didn’t have 
an idea that the inspector in the factory is a witness of how 
the goods were packed and when the campaign is gone into 
you can show beyond the per adventure of a doubt that the 
goods carrying this badge of the inspector are what you say 
they are because you had a witness there. If you want to 
help John Brown in New York along with his canned foods, 
you don’t know anything about his plant, but if you have a 
witness to testify that his factory was clean this inspection will 
furnish you a witness. It is not a question of your integrity 
or your desire to do what is right or whether you ever did 


what was right before or not, but it is the same thing that 
comes up when you sign an affidavit. That is simply witnessed 
by a notary. Why? Because beyond any question of doubt 
they know you will find it and it is admitted in the courts. 
That is not a slam at your integrity at all. So the whole 
plan is one that is going to work out for I am happy to an- 
nounce this morning that this plan is assured. There is no 
longer any doubt. It is the one thing that is going to make 
this the greatest indusry in the world, an industry made up 
of individual units that will continue to carry their individual- 
ity and yet will embrace the biggest advertising campaign ever 
put across. We are going to remove all doubt. We have al- 
ready got Dr. Rosenau’s work when it comes out it is 
going to remove any doubt that there ever was of any danger 
of ptomaine poisoning from our foods. 


The President: We have realized for a good many years 
that sooner or later we must have national inspection and pub- 
licity if we expect to put the canning industry up among other 
big industries in the United States. The question has been 
how can we do it and who could do N? For myself I feel 
sure that we have a plan and have a man at the head of the 
National Association who can do it. I am pleased to say that 
we have this gentleman with us today, Mr. Frank Gerber, of 
the National Canners’ Association, 


Mr. Frank Gerber: Mr. Chairman and gentlemen, I 
feel that I would be starting out under somewhat of a handi- 
cap if it is presumed that the credit for the plan which ! 
wish to announce to you this morning is given to me. That 
would be entirely wrong. I am satisfied to be spokesman for 
the committee and to announce the plan which is the result of 
the deliberations of the publicity committee appointed at the 
meeting of the Executive Committee of the National Canners’ 
Association held in Chicago. That committee in its deliberation 
has evolved a plan which is big, and I mean that in all that the 
word implies, big in its simplicity, a plan that is thoroughly 
practicable, that can be put into operation immediateély and the 
only thing to prevent the immediate inauguraton of that plan 
will be that strain or that hysteria or uncertainty that has char- 
acterized not only the Canners Association, but I think all 
other people in taking up anything new. In announcing this 
plan I think I should briefly review the course of events that 
has led up to the development of this plan in its present form. 

You all know that the question of publicity has had the 
attention of different Canners’ Associations both local and na- 
tional, and has had the thought and attention of every indi- 
vidual canner and every individual canner was for it if it could 
be conducted in his way. This thing has been discussed for 
years past. Committees have been appointed to consider it. 
Addressses have been given on it. But nothing of a real def- 
nite nature has been done except in a necessary preparatory 
way. You know about the Harvard Research of which Mr. 
Shook has spoken. You know of the work of the National 
Canners’ Association in running down these reports on pto 
maine poisoning. You know all the other activities of the Na- 


tional Canners’ Association which fortunately were all of 4 


“We excel Our Labels 
in‘Designs -_—_—arethe Standard 
of Artistic erit for Comny eial Value. 


Stecher Lithographic @. 
Rochester, N-Y. 


The first INVINCIBLE Corn Husker built ten years 
ago, was the best on the market at that time. 
Since that time several new makes of huskers have 
been brought out, and still the INVINCIBLE is the 
recognized leader. To maintain a reputation of this 
kind, a corn husker must be RIGHT. 


INVINCIBLE GRAIN CLEANER COMPANY, 


SILVER CREEK, N. Y. 
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prepaartory character and which al] have led up to and made 
possible the plans which we now can put into effect if the in- 
dividual canner is ready to say “I in a spirit of co-operation 
will join with my neighbors and put this thing over.” All 
that is necessary is for him to say “I will do my part,” and the 
rest can be easily worked out. At the National Canners’ Con- 
vention in Chicago you all know a great deal of attention and 
thought was given to the matter of inspection. Following that 
convention the subject was taken up in the different State As- 
sociation meetings and in certain of those States the inspection 
contracts were signed up and arrangements made for inaugu- 
rating the service this year. In others the matte rwas received 
rating the service this year. In others the matter was received 
as to insure that a sufficient number of the States would come 
in this year. At the meeting of the Executive Committee held 
in Chicago the day preceding the last meeting of the Western 
Association it became apparent that there was a desire on the 
part of the canners for immediate publicity. Then the thought 
took shape as Mr. Shook has expressed it that the two, pub- 
licity and inspection, were really one, that they were really 
regarded as one in the minds of the canners. Those of you 
who sat during the two days’ session of the Western Associa- 
tion, who saw how enthusiastically the idea of publicity was 
received, will appreciate that the conclusion which I have just 
expressed really represented the thought of the industry. They 
are for publicity with whatever goes with it. They’are will- 
ing to pay the price, they are willing to meet whatever require- 
ments are necessary, but they want the publicity. That pub- 
licity will be the finished expression of what they want. 

The committee to which I have referred met in Washing- 
ton on the 10th, and after four days continuous session and 
consideration came to the conciusion that it was possible to 
immediately launch a campaign of publicity based upon in- 
spection, that it was possible to finance that campaign for 
this year in an absolutely equitable way. 


The general plan of the publicity campaign was disccussed 
and the plan of financing the campaign was also discussed to 
the extent that the committee was agreed that both were en- 
tirely practicable, but, of course, both necessarily contingent 
upon the foundation of inspection service. 


I might say just in the matter of this inspection service, 
that we each have that now, but we are our own inspector, 
inspecting according to our own ideals, certifying by our name 
on the labels, but it has been absolutey demonstrated that that 
is not sufficient. If it were there would be no occasion for this 
discussion at the present time. It has been suggested as an 
alternative for what we now have that we have State inspec- 
tion. I don’t think any man can seriously contend that State 
inspection will answer the requirement for an advertising 
foundation. I don’t think it will do it. There was conceived 
this idea of inspection and certification under the auspices of 
the National Canners’ Association. That plan really means 
this: that I as a canner and associating myself with other 
canners have assured myself that a canner 3,000 miles away, a 
man whom I have never known or met and may never know 
or meet, wil] pack his products in such a way that I can certify 
to the consumer that they are sound and wholesome and what 
they purport to be. That, to my mind, the certification of the 
goods of a competitor, a certification which says to the con- 
sumer that the canners have adopted a common ideal, they 
have taken steps to insure not only that their products are all 
right, but that the products of their competitors are all right— 
there you have certification which will do what is necessary for 
us to do and that is to remove from the minds of the con- 
sumer the prejifdices against canned food and the fear of 
canned food. That is the big thing to overcome. 


In the operation of this inspection plan, it is obvious that 
the work must be divided. It is obvious that in the different 
States there will be varying local conditions. One State may 
can one certain product and another State will can an entirely 
different product. There will be problems to be worked out, 
but all of these problems will have an underlying foundation. 
There will be certain requirements that will be common to all 
of those problems. The inspection committee in the National 
Canners’ Association has worked out a plan of inspection that 
covers the principle. This plan of operation provides that in 
each inspection district there shall be a chief inspector, an 
advisory board consisting of five, seven or nine members. That 
board will be expected to work out the details of the inspection 
in their partichlar district, all to be consistent with the prin- 
ciples laid down by the inspection committee. 


At the beginning it will be necessary for that advisory 
board to determine whether all of the products packed in their 
‘particular State or inspection district shall come under the in- 
spection service or whether at the outset they will want to put 
in only one or more of their products and already in some dis- 
tricts the advisory board has felt that there were reasons why 
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they would put in only certain products for the first year anj 
not others. That is entirely optional with each district. By 
whatever start they make must be necessarily consistent with 
the underlying rules and the broad plans and then they can aii 
to them from time to time as they feel they are ready. 


Now the question which has developed in the minds oj 
a great many men is the one which Mr. Shook touched upon, 
boy inspectors, where are you going to get the inspectors’ 
Who is going to do it? That question was raised in Maine 
that they could not get the inspectors, but they did get then, 
It was raised in the California sardine packing plants that the 
couldn’ get them, but hey did. The same thing was in the 
California food products, they said they couldn’t get the jp. 
spectors, but they did. Some men want every detail worked 
out before they would consider the plan, but that is impossible 
and impracticable. We must start on a standpoint of prin¢- 
ple and work out the details in consonance and in accordance 
with those principles. And right here I will say that the one 
thing that has stood in the way of our dream is that we, like 
all humanity, start from the outside to figure back to principle 
instead of trying to find out what the underlying principle is 
and then work out the details. But if we are going to give w 
our dream to a consideration of details we are never going to 
get anywhere. If we start upon a sound and substanital 
foundation we will build according to the requirements of the 
structure as it is developed. It is a little different proposi- 
tion from building a house that stands out by itself. We have 
to start this thing from the beginning and build it up. 


Now we can stari this inspection service and at the outset 
the inspection service will certify this, that the goods in the 
can are made from wholesome raw products packed under sani- 
tary conditions and on sanitary canning principles. That is as 
far as we need go at the outset. That will remove the ex- 
isting prejudice against all canned food. When that has been 
done we can as we develop our plans certify as to the different 
qualities and grades, but we do not need to do that at ‘the 
outset. They did not do that in California. I think I havea 
copy of their certificate in my pocket. In substance it certi- 
fies that the goods were made from wholesome raw products 
packed under proper conditions. That certificate is simply 


pasted upon the shipping case and it has created a demand 
among the wholesale grocers for goods bearing that certificate 


If I may just digress a moment at this point, I stated to 


you that the committee on publicity was in session four days 
at Washington. At the same time there were two other con- 
mittees meeting there whose purpose and aims were conncted 
with this inspection and certification plan. There was a con- 
mittee of the corn section, which met wtih Dr. Frear, who has 
charge of the matter of standardization of canned foods for the 
Federal Government, working out definitions of qualities and 
grades on canned corn. That is being done and is being hast- 
ened. It would have been done anyway, but is being hastened 
so that it will fit in with this inspection and certification plan 
so that just as quickly as possible we will certify to the dif 
ferent qualities and grades. At the same time there was il 
session a committee for the organization of an export corpora 
tion. That is all working along in line with our plans. Itis 
needless for me to review all that has been said about the 
possibilities of developing a foreign market. I think we are 
agreed that there is a tremendous possibility. We are all 
agreed that we must provide the machinery for getting ou! 


goods to the foreign markets and for deveioping trade in those 
markets so that to further this big comprehensive plan and to 
make the possibility the realization of a big vision for the cal 
ning industry, the formation of this export corporation must be 
carried right along and I am pleased to say to you that Mr. 
Ralph Polk is the first president of that corporation. If any 
apology is to be made for his selection to that position I wall 
to say if I have made no more serious mistake in my associa 
tion work than to urge upon our good friend that he head thal 
corporation I am going to feel that I have done fairly well. ! 
presume before the meeting is over that Ralph will have al 
opportunity to tell you of that export plan and what the) 
hope to realize. That is a great big subject in itself, and beat 
in mind its relation to this proposition that we have under col 
sideration. It can be regarded as the connecting rod in the 
machinery which J hope we are going to put in motion whel 
we begin to certify our products and to advertise that they are 
certified and to put the certificate on each can. I appreciate 
that I am getting at this in a very rambling way. I started 
in to tell how we were going to work out this inspection plal. 

Illinois, with a production of 3,177,000 cases of peas, 
corn and tomatoes has organized for inspection. A chief I 
spector has been employed and they are completing their or 
ganization. That makes 14,000,000 cases. Florida is assured 
with 1,444,000 cases. Michigan is assured of 627,000 case 
of these staple vegetables and will put into this, I have 0° 
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doubt, a million and a half cases of beans, but I don’t count 
those, because I am trying to be extremely conservative. Then 
Ohio is assured of 2,383,000 cases and I go on down and I take 
the different States and I take six per cent of the estimate on 
peas, corn and tomatoes only as a conservative estimate we 
will start with 16,833,000 cases, and that added to the 6,000,- 
000 cases already under inspection—it is exactly 5,872,000 
cases makes 22,616,000 cases, which we feel conservatively 
that we can get under inspection this year. To be further con- 
servative, just cut that down to 20,000,000 cases and we be- 
lieve surely that will be under inspection service this year. 
That inspection service this year means an organization in 
which all of these States are a part. It means the getting of 
a system that will work smoothly. The committee believes 
that as soon as that inspection service is working smoothly 
it will be practical to issue just such a certificate a I have 
shown you to attach to the shipping case on the eligible pro- 
ducts of 1919. There is immediate publicity, reaching your 
jobber and through him to the retailer, carrying the demand on 
the part of the jobber to the retailer for the certified goods for 
next year, even if no adVertising is done. There is a possibil- 
ity of publicity right there which I merely mention. The 
committee further believes in the eligible products which are 
entitled to case certificates this year that they can safely 
plan to attach a certificate on each individual can of those 
products next year, and that the advertising for this year will, 
of course, do everything that is possible to remove the existing 
prejudice and will cal] attention of the public to the plan 
which has been adopted for insuring that those products shall 
be exactly what they purport to be and will call attetnion that 
after July, 1920, certified products will get on the shelves of 
the retail grocers. That plan has to be financed and the idea 
of financing the plan is just this: We feel that to carry out 
the plan for this year wil] involve not less than $300,000, and 
preferably $500,000, which is the gozl we have in mind. That 
money will be raised by the men who have faith in this propo- 
sition, who believe in it and who will sign an underwriting 
agreement whereby they will lend their money or credit to 
financing the proposition for this year. That money will 
eventually be returned to them by a reduction or refund from 
the contributions for publicity for the succeeding year, and that 
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obligation will be retired. That enables the committee to pre- 
sent the plan to the industries generally to the men who have 
not studied it in this light, saying you are invited to come in 
on this inspection proposition provided you believe in it. We 
don’t want any man to come in under force. We don’t want 
any man to come in until he is thoroughly in accord with this 
idea that when he signs an inspection blank he becomes an 
inspector. If you have that amount of faith and are willing to 
come in we will start this publicity this year and you will pay 
for this year only the cost of the inspection certificates and 
next year when you see what this publicity will do for you, 
when it has been proven to you beyond all question of doubt 
that the publicity will pay, will actually accomplish what it is 
intended to do, you can come in with your pro rata of contribu- 
tion to the publicity fund. You can come in on just the same 
basis as the others have. Then we will say further if you 
wish to help this thing, if you have the same faith we have, 
we would like to have you come in and help underwrite this, 
but the thing is going to be voluntary at every stage of the 
game. A man will come into the inspection service because 
he believes in it and if he believes still further, if he has faith 
enough to go in and help finance it, to lend his money or 
credit we want him to come in, but we want him to come in 
whole-heartedly, 100 per cent on the inspection proposition. 
Then, if he will go further and can come in 100 per cent or any 
per cent on the subscription proposition we want him to come 
in to whatever extent he wants to, 100 per cent without qualifi- 
cation or mental reservation or holding back. 


There is a plan that is absolutely equitable. The final 
cost of this publicity will be equitably distributed among the 
men who receive the benefit. 


Jobbers’ Labels 


Mr. Ralph Polk: Will the certificate be usde on jobbers’ 


labels? 


Mr. Gerber: That has been discussed from a great many 
angles and there is no unanimity of opinion and that is a thing 
that will have to be threshed out when we get to it, but I 
think this is fundamentally true. The certificate is a certificate 
to which the canner is entitled, because they are his goods. 
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Are so designed as to compel the 
consumer to remember them — 
They possess character 
They are silent salesmen 
We solicit your business 
Get our suggestions and prices. 
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The Hansen Pea and Bean Filler 


The Filler That Pays for Itself in One Season’s Pack 


TESTIMONIALS 


Saved Enough Sugar to More Than Pay for Itself 


Fredonia, Wis., September 23, 1918 
U. 8. Food Administration. 
License Number G-18561 
THe Wisconsin Cuarr Co., Canning Department 
Port Washington, Wis. 

Gentlemen: We are pleased to report that your Hansen 
Sanitary Pea Filler more than comes up to expectations. The 
measuring valve positively does not cut the peas. The cans 
are all uniformly filled, the can feed is positively in action, it is 
easily cleaned and sterilized, runs at either high or low speed 
without spilling, takes up very little floor space and is easily 
operated. This machine has not given us the least trouble and 
does not waste either peas or brine. 

We have kept account of the sugar used last season and the 
amount we used this year, and find that we have saved on this 
year’s pack in sugar alone $55.0U over the actual‘cost of the filler. 

Yours very truly, 
Grorce Meyer, Secretary, 
Fredonia Canning Co. 
Subscribed and sworn to before me 
this 25th day of September, 1918. 
(Seal) H. W. Wirt, Notary Public. 


Have Tried Many. Like the Hansen Much Better Than Any 


Wisconsin CHarr Co. Westernville, N. Y. 
Port Washington, Wis. 

Gentlemen: It is a pleasure for us to report that we were very 
much pleased with the work of the Hansen Pea Filler. Itssimple 
construction and perfect operation at high speed on all sizes of 
peas is a great advantage in a rush season likethe past. There 
is no waste brine and no cut or crushed peas. We like it much 
better than any pea filler we have heretofore used and we have 
had quite a number of them. 

Yours truly, 
Ounry & FLoyp. 


Says, “To Use It Is to Want It” 


Woods Cross, Utah, September 20, 1918 
Wisconsin CuHair Co., 
Port Washington, Wis. 

Gentlemen: We are pleased to inform you that the two 
Hansen Sanitary Pea Fillers we purchased from you and used 
during the packing of our peas this season was very satisfactory 
indeed, the saving of brine, the simple yet positive adjustment 
of fill and the speed with which you could operate them with 
perfect results, together with the small space they occupied 
were all features we very much appreciated. 

From our experience with the filler we are frank to say, if 
you get a packer to use one the sale is made. 

Yours very truly, 
Woops Cross Cannine Co.. 
Richard Stringham, Mgr. 


Special Note 


The Hansen Sanitary Pea Filler is operated equally well 
with Baked Beans, Red Kidney Beans, Lima Beans, 
Pork and Beans, Hominy, Gooseberries, Blueberries 
and some soups. 


Investigate the Hansen at once. 
Send for detailed information. 


Metal Working Dept. 
The Wisconsin Chair Co. 


Port Washington, Wis. 
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If he chooses to sell them under the jobber’s label I don’t see 
that you can deny him the right to put them under the job- 
ber’s label, but that is a question I would not care to undertake 
to cover now. I would not want to see final decision made 
on it. It is the same as the advertising proposition. A great 
many men hate to go in because they want to know just how 
you are going to advertise. The committee don’t know. We 
are not going to give that serious consideration until we know 
we are going to advertise. When we get to that point the 
committee has no opinion. They are not advertising men. 
They are going to try and get the best advertising talent avail- 
able and the committee will be open to suggestions from any 
a eee who has any idea and all the suggestions will be con- 
sidered. 


Mr. Hirsch: Did I understand you to say a man can have 
inspection on certain lines only? 

Mr. Gerber: I did not intend to say that each individual 
can make that selection, but that a certain district can make 
the selection as to what products they shall put in the first 
year. If you would let each individual decide, you might get 
into a very complicated situation. One might elect to hold out 
corn or peas or potatoes and this one product in one plant 
would be inspected and it would not be in another. What 1 
mean to say is this: We take peas, corn and tomatoes as funda- 
mentals. We want them included. But here in Indiana you 
have baked beans, different classes of tomato products. When 
you organize your inspection service here you should get to- 
gether and make a survey of the situation and say ‘“‘We will 
put in certain products.” You might want to put in some one 
product that at present is packed only by one factory and in 
sueh limited volume that the inspection service on that would 
be entirely out of proportion to the amount packed. 


Mr. Hirsch: I am favor of the inspection, but we don’t 
pack peas, corn, or tomatoes. We simply pack pickles, mus- 
tards and things of that kind and we run several hundred 
thousand cases. How would that be worked out? 

Mr. Gerber: This would have to be worked out as any 
other proposition. The man in favor of inspection signs up 
the inspection certificate and the language of that provides 
that they pay on the items under inspection. Now take peas, 
corn and tomatoes in Indiana and every man lines up on 
that basis. Your committee says we had better confine our 
work on that. Bill Jones says, “I am all right on corn and 
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tomatoes, but I don’t want to put in my peas.” 


It seems to 
me Bill should come in on the peas or wait outside on the 
other two also. 

Mr. Hirsch: 
a small number of cases it would be a large expense. 
to go in but we want to know exactly what it will cost. 


We are in favor of the inspection, but with 
We want 


Mr. Gerber: Let me say this, the idea underlying these 
inspection contracts is this: The inspection contracts will be 
signed up and they will be left with your local advisory board 
until your plans are worked out. Then when you have cov- 
ered the territory and gotten all in that are going to come in 
call those men together and let them elect their advisory board 
and discuss and decide what products they are going to put 
in for this year. Let them among themselves thresh out the 
local conditions and when they have done that present the 
contracts to the National Canners’ Association. You have two 
elements of protection: The contracts you sign up first stay in 
the hands of your friends and associates until you are sure you 
have the thing worked out satisfactorily to yourselves and then 
the contracts will be handed to the National Canners’ Associa- 
tion, and if the details of your plans are not good the way 
you are going to operate will be criticized. If the quantity is 
not sufficient so that the cost would be burdensome or if there 
is any other part of your scheme that in the judgment of the 
National Canners’ Association is impracticable they will say we 
cannot afford to accept this contract. We cannot let you at- 
tempt something that you cannot carry through. It is just 
as Mr. Phelps says. Every man who goes in on this must have 
the same idea that the National Canners’ Association has that 
they will protect that system just the same as he would protect 
the honor of his daughter. We must be dead sure of this. 
This organization is going to carefully scrutinize every plan to 
be sure that no mistake is made because when that certificate 
goes on those cases there must be no come back. It must be 
right. That emphasizes the points I have been making. 


AFTERNOON SESSION, 


The meeting was called to order by the president, who 
sadi: 
Before proceeding with our publicity talk I would like to 
have Mr. Merle Sidener, of the Sidener, Van Riper Advertising 
Company, speak to you a word on advertising. 
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Mr. Merle Sidener: Mr, Chairman and gentlemen, Mr. 
Gerber told you this morning what inspection would do for 
canned foods. Mr. Shook told you what publicity and inspec- 
tion will do for canned foods. Now, I want to talk on what 
advertising will do for canned foods 


Naturally you will say what is the difference between pub- 
licity and advertising? There isn’t any. I merely want 
to present to you for your consideration as individulas what 
this great modern force we call advertising may do for your 
industry when it is properly applied. 


In the first place there is no question unless you have this 
inspection plan proposed by the National Canners’ Association 
there could be no value in general advertising. 

Advertising today is not what most of us think it is. Ad- 
vertising is not the mere writing of business copy, not the 
preparation of a piece to go in the Saturday Evening Post or 
the Chicago Tribune. Advertising applied today embraces the 
whole field of selling. There is no distinction now between 
selling and advertising. It is all one, and the concern today 
that tries to separate them has trouble for they belong to- 
gether. So as we talk of advertising we regard it as a bigger 
and broader activity than what we thought it was when some- 
body simply wrote copy. Today advertising means the whole 
problem. Advertising is the biggest educational system 
the world knows today. We realize that the thing that makes 
us grow is education and knowledge and that we must drive out 
ignorance. Advertising is disseminating more valuable infor- 
mation than any other one line of activity. That is partly be- 
cause of the fact that modern business is learning how to use 
advertising methods, learning how to distribute information 
through the advertising efforts made by salesmen because 
salesmen are advertising men whether they know it or not 
and every advertising man is a salesman. Any effort to make 
people know about your goods is advertising. When a grocer 
puts your goods in the window, that is advertising. 

The thing you expect to do and the thing you are going 
to do is to create new good will towards canned foods as a 
whole and when that is done it will be much easier for you to 
go out and sell your products because the public will accept 
canned foods. Each of you going out and spending a great 
deal more money would not produce as much result and as 
much friendship for canned foods as by the National Canners’ 
Association propaganda. The National Association is the effort 
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. ing it yourself. 


of a third person. Whenever you want a recommendation you 
get a third person to say something about you instead of say- 
It carries more weight than if you told it your- 
self. Each of you could stand up and tell how good your 
product is and it won’t have anything like the weight it would 
if the National Canners’ Association would say it. Let that 
association come out and say that canned foods are economical 
and wholesome and the public will believe it, whereas other- 
wise it would take you a long time to get them to that point. 
Now the thing can be accomplished better by national ad- 
vertising than by you as individuals. You may not do a line 
of advertising, but if you produce quality goods, if you pro- 
duce goods that will stand the inspection of your association, 
if you will produce goods to which you may attach this label, 
that is advertising, and that is the best advertising in the 
world, making publicly known a good product. 


Mr. Schwing: How long has this idea been under consid- 
eration? 

Mr. Gerber: To the best of my knowledge for 30 years. 

Mr. Schwing: That is quite a while. 


Mr. Gerber: Iam told that the idea of certification origi- 
nated in Baltimore in 1882. I may not be exactly correct; and 
that in the office of The Canning Trade there hangs a design 
for a certificate. I believe Mr. Judge had that framed and 
hung on his wall over 21 years ago. 


Mr, Schwing: It will be one hundred years old before it 
is put into effect if we go on without doing anything. 


Mr. Hutto: What is the probable cost per case for in- 
spection? 
Mr. Gerber: I don’t know whether the Indiana men have 


attempted any figures but most of the districts run a cent and 
a half. 


Mr. Schwing: Mr. Riley says some place in one of his 
poems something about the snakes that swallowed themselves. 
This advertising cost swallows itself. 


Mr. Gerber: Absolutely. 
Mr. Schwing: Nobody pays it? ‘ 
Mr.Gerber: I think Mr. Shook expounded a great eco- 


nomic truth this morning when he stated that that cost is all 
absorbed and dissipated and that in the final anlysis no one 
will ever know that it ever existed. 
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EVENTUALLY— 


Eastern Canners, you will all use SOFT AIR 
DRIED WESTERN PINE SHOOKS. Why? 
Because conditions last year were such that 
many Eastern Canners felt the necessity of in-. 
vestigating a NEW source of supply, with results 
that provided the same pleasant surprise that 
a few years ago placed Western Pine shooksin a 
most enviable position in the Middle West. 


Think of a 
SOFT TEXTURE PINE 


shook with ONE PIECE ends and sides—easy 
to nail and attractive in appearance, from a 
source at your disposal for years to come. 
Worth while looking into isn’t it? 


Our shooks speak for and are in a class by 
themselves BECAUSE we are boosters for a 
BETTER BOX, with quality and service our 


gospel. Write us for sample shook and prices. 
Don’t delay. 


A. W. PINGER 
824 Plymouth Bldg. - Minneapolis, Minn. 


Attention, Mr. Canner: 


If your cutter does not cut old and stringy beans clean 
off, then you should have a LEWIS cutter, which cuts 
perfectly. 

Also built to cut okra, celery, rhubarb and peppers. 


We also build Pineapple PEELERS and small, pow- 
er, CAN TESTERS. 


E. J. LEWIS, Middleport, N. Y. 


“PEERLESS” 


HUSKER 
WASHER 


Removes all the dirt and 
silks before the Corn is cut 


EXHAUSTER 


Rotary, Simple, Compact, 


 SYRUPER 


Handles Sauces, Syrups, Brine, 
Tomato Pulp and Any Liquid. 
Handles All Sizes of Cans. 


SEND FOR CATALOG 


PEERLESS HUSKER COMPANY 
519 CORNWALL AVENUE BUFFALO, N. We 
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Mr. Schwing: If it does not cost anything, why should 
anybody hold back? 

A Broker: Have you thought of the attitude the buyer > 
will take? It ought to be the easiest thing in the world for a 
broker such as myse f to go out and sell goods that are certi- 
fied. The goods are given a standing right away and imme- 
diately goods that do not have a guaranty of quality will find 
the demand for them falling off. 

Mr. Kilgus: To help this along I will renew my motion 
that I offered this morning that the Indiana Canners’ Associa- 
tion go on record as recommending to its entire membership 
the adoption of the National Canners’ Association inspection. 

The motion was seconded by several, and being put to a 
vote was carried by 36 for and none against. 

The President: Now, if there is any here and, of course, 
there are some, who are opposed to this move we would be 
glad to get some idea from you as to why you are opposed to 
this inspection. Let us have your ideas so that we can, if 
possible, overcome your objection. We really will appreciate 
a word from you. 

There were none tendered. 

The President: The next thing is to tell us what you can 
do for us to bring this thing home to each canner. Can you 
people give us any help in that way? 

Mr. F. M. Shook: Yes, I can. We can give the Indiana 
Canners’ Association and the Indiana Canners colectively all 
they went in the way of field men. This is just a selling propo- 
sition presented today to the Indiana caners. We think they 
ought to have the advantage of this proposition by putting it 
up to them just like it is. The National Association is willing 
to send into Indiana at your request field men to canvass the 
situation from A to Izzard, whatever that means, or from A to 
Z, to cal] on every canner. 

Mr. Rogers: As a member of that committee I would ask 
the canners here if there are any in the room now that did 
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not sign and have not returned their blanks. If there are any 
are they willing to sign them now? There are several that 
have not signified either way. It will save this committee and 


whoever might be appointed from the national organization 
that much work. Is there anybody who would like to sign one. 


The Export Company. 


Mr. Polk: In an address in Chicago on the 20th of Jan- 
uary I simply touched on the export of canned foods. For 
some unaccountable reason it seems that that tied me up with 
the export proposition. It seemd there was quite a decided 
feeling in favor of organizations in order to develop the ex- 
ports of American canned foods at that meeting in Chicago, re- 
sulting in a committee being appointed with Mr. Nardin, of the 
Helvetia Milk people at the head of it. It happened that I 
was unable to attend any meeting of this committee although 


a number were held. After going into the matter it was found 
to be impracticable for the National Canners’ Association to be 
the prime mover in the undertaking, that is, as an organization. 
It is, of course, quite possible for them to foster and father the 
thing, but when it comes to the real organization, it has been 
found that it is necessary to form a corporation devoted ex- 
clusively to the effort of developing the sale of foods in foreign 
markets. The result has been that a corporation with a mil- 
lion dollars of capital stock has been formed in the State of 


Delaware. There has been a meeting of the board of directors 


in Washington, which I attended last Saturday, when officers 
were elected. At the same time it was decided by the directors 
that the company would not become operative until $100,000 
of stock had been subscribed and at the same time an issue o! 
$300,000 of the million was authorized so that we are today 


up against the matter of getting subscriptions before starting 
It would be 


actual work of this organization of $100,000. 


Either 


PATENTED 


TESTIMONIAL 


CORN HUSKER 


SINGLE or DOUBLE 


The MORRAL 


CORN CUTTER 


SINGLE or DOUBLE 


Either 


CUT 


PATENTED 
TESTIMONIAL. 


Morral Bros., Morral, Ohio. Eureka, IIl., Dec. 21, 1918. 


Gentlemen :— 
We have been using your husking machines ever since 


you began making them, and probably the best indication of our 


opinion of them is the order we are just placing with you for J~ 
six of your new double machines, to replace twelve of the old 
single machines which you furnished us on our first order the 
year you began manufacturing huskers. 

We like the double husker. It saved almost half the floor 
space, almost half the power, and almost half the cost of super- 
vision and maintenance required for single machines. 

Your huskers do good work and they maintain a contin- 
uous operation, at a speed which gives them great capacity. 


Very truly yours, 
DICKINSON & CO. 


RD.MS By Richard Dickinson. 


Ltd., Hamilton, Ontario. 


BOGGS CO., 
Sole Agents for Canada. 


BROWN, 


It will pay you to write at once for prices and further particulars 


MORRAL BROTHERS, Morral, Ohio 


West Poland, Me., Nov. 27, 1918. 
Morral Brothers, Morral, Ohio. 
Gentlemen :— 
In reply to your inquiry of Noy. 21, with reference to 

the Morral double cut cutter purchased of you March 4, 1918, 
please be advised that these machines were used at one of our 
factories during the season just past, giving us the best of satis- 
faction in every way. The good work they do proves them, at 
least to us, far the best cutters on the market. We recommend 
them especially for use in Maine, as the Morral will cut the corn 
from our short ears and nubbins without waste. 

Our best testimony is our order dated November 12, for 
four new machines for use in 1919. 

Wishing vos we are "TREN 

FERNALD RENE “ERUE, 

CLK:C L. Keene. 
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Choice Seeds 


of CABBAGE BEET BEANS 
Seeds CUCUMBER OKRA PUMPKIN PEAS 


for SPINACH, SUGAR CORN, TOMATOES, SQUASH 


Ask for detailed information as to varities and prices. 

Can ners Drop us a postal today while this advertisement is fresh 
in your mind, stating what you want to know, and we 
will try to send you a practical answer. 

ASK FOR PRICES 


OF ANYTHING IN We have had long experience in the Seed business, and 


THE SEED LINE want to make new and keep old customers. We invite 
eeu «en you to become our customer. We have several family 
customers of over 120 years standing. No other seeds- 


man can approach this record. 


Bloomsdale Seed Farms, Founded 1784 


D. LANDRETH SEED COMPANY, Bristol, Pennsylvania 


Z 
N 
N Z 
N \\ SSS Z 
SN SS f GAZ. 
AZ 


30 


very much preferable to run it up as high ag $300,000. It can 
be increased as time goes on, but it was thought best to make 
the corporation at the start according to the laws of Delaware 
at $1,000,000. It is a question in my mind whether or not 
every canner in the United States should or can be an active 
supporter of this proposition. I imagine that smal] canners 
down in Maryland that pack from one to five thousand cases 
could hardly pay in the amount of money that would be re- 
quired, especially when it came to the point of their getting the 
actual benefit of further participation in any orders that might 
be received. I rather doubt if some of the smallest members 
in the country would find it advisable to be members of the 
corporation. 


But in order to put this thing over, the thing will have to_ 


be done very quickly. The subscription blanks provide that 
the subscriptions must be in by July ist in order to have the 


thing operating. You know that this things is a progressive 
movement. It is exactly in line with the things we have been 
talking about all day here. With our increased facilites caused 


by the war and undoubtedly the wholesale slackening in pri- 
vate consumption owing possibly to the high prices, we are 
going to have a partially idle industry if we do not by some 
means increase consumption. It can be done in a very large 
way by the methods we have been talking about today in this 
country, by the proper methods of advertising and instituting 
a proper propaganda. There is no question but what a very 
material increase in consumption can be made possible in this 
country by those means, but even that I do not believe will 
produce the big wide results that we as an industry in this 
country should have the vision to demand. 

(Further discussion on this took place, and later a report 


of the Pulp Committee was read. We are withholding this 
until next week.—Editor. ) 
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INSPECTION, SANITATION AND PUBLICITY IN THE 
TRI-STATES. 


A Big and Enthusiastic Meeting Held—Prominent Speakers 
Term it “the Most Important Matter Before the 
Industry’’—A Real Canned Food Dinner. 


Responding to the call for a special meeting of the Tri-State 
Canners’ Association at Philadelphia on May 13, more than 300 
canners and their broker and supply friends gathered in the Adel- 
phia Hotel and listened to some of the most notable men in the 
industry explain the National Canners’ Association Plan of In- 
spection and the Publicity Committee’s plan of publicity. 

President Strasbaugh had been so careful and thorough in 
his selection of big guns for this purpose that some of the more 
timid Eastern Sho-men became suspicious that “something was 
to be put over on them.” ‘These big men had been called in the 
belief that they would bring confidence to the proposition, as 
they of right do, but the afternoon’s session was notable for the 
stoical silence and lack of response or cordiality of the big au- 
dience, which filled the immense dining-room of this big hotel. 

President Strasbaugh opened the meeting with a brief outline 
of the plan, particularly touching upon the urgent need of pub- 
licity to bring the consumption of canned foods up to somewhere 
near a proper volume of consumption. “Today,” he said, “the con- 
sumption of canned foods is infinitisimally small as compared 
with what it might be.’ The applause which followed his ad- 
dress lacked the spontaneity of genuine approval. 

President Frank Gerber, who followed, said that if he could 
make them realize all that this Inspection and Publicity means 
to every canner, all would agree that this is the great day of 
the canning industry. He pointed out the widespread prejudice 
against canned foods, which this plan aimed to correct through 
education, but, as he said, many of the canners refused to con- 
sider the matter because the whole plan was not in a completed 


‘‘Not How Good, but How Cheap’’. 


to travel. 


and contentious customers. 


Standard brands make easy travelling. 
Take the Worcester Way. 


You know 
IT TAKES 


TO MAKE 


Factories: 
Silver Springs, N. Y. 
Ecorse, Mich. 


WHICH WAY? 


There are two ways you can take in buying supplies. 


One bears the guide post ‘‘Not How Cheap, but How Good’’; the other has a signboard 
The careless or the short sighted may confuse these signs and 
take the wrong road—some may even take this second way from choice. 
It is paved with Standard brands. It is lighted by the steady glow of good profits. It 
leads to the Canner’s Mecca—the city of ever-increasing and contented customers. 


The second road may look still easier to travel in the beginning. But it is filled with shell 
holes where ‘“‘Just as Good’’ brands exploded. It is fitfully lighted by the flares of extravagant or 
imaginary profits, which flicker out in darkness. It leads to the Dolorous City of ever-dwindling 


Make no mistake when you choose your road. 


| THE BEST 


WORCESTER SALT CO. 


Largest Producers of High Grade Salt In The World 
NEW YORK 


The first road is easy 


Offices in 
Boston, Columbus, 
Chicago, Philadelphia. 
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REGISTERED TRADE-MARK 


The Husker that feeds like a Cutter 


Manufactured by 


Huntley Manufacturing Co. Huntley Manufacturing Co. 


Silver Creek, N. Y. Tillsonburg, Ontario, Canada 


Special Agents 


A. K. Robins & Co., Baltimore, Md. Brown, Boggs Co., Ltd., Hamilton, Ont. 
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and ready-to-work shape. He showed that the basis of the plan 
was complete, but that the details must, of necessity, be worked 
out in each section; but that as the canners of each section, 
through their local committees, would have the handling of these 
details, he could not see why anyone hesitated. He showed that 
the following States had definitely decided upon the Inspection 
and Publicity and would have it in force this season: Maine, 
California, Illinois, Utah, Colorado, Michigan and Ohio and the 
salmon canners of Alaska. Indiana and New York States give 
good promise of being in line, and others will follow. More than 
20,000,000 cases of canned foods are now covered by this plan. 


Assistant Secretary F. M. Shook, in the course of his remarks, 
said that they could probably buy cans not inspected cheaper 
than the tested and inspected ones; boxes likewise; that the 
visitors traveled up to their rooms with confidence because they 
knew the elevators were inspected; that in almost all articles 
of nationally advertised fame a card bearing the inspector’s num- 
ber was inclosed—and if this be so-about things which you wear 
or use, how much more important with foods, and especially 
canned foods, which must be bought upon faith and not after 
seeing. 

Vice-President Walter J. Sears talked straight from the shoul- 
der. “You know why you canners shy at publicity and inspec- 
tion, which is the finest kind of publicity? Because you are all 
Jay Hawks. So am I. I was born on a farm, just as you were, 
and the farmer seeks isolation—shuns publicity. But now we 
must tell the world of the value and wholesomeness and cleanli- 
ness of canned foods, and prove to them that these are not the 
old days, when that accusation might have been true. The can- 
ners have kept pace with progress—with the discovery of the tele- 
phone, the electric light and the automobile. We know it, but 
the vast majority of the consumers do not. Inspection plus Pub- 
licity means Prosperity for the canners.” 


He explained that the Publicity Committee of the N. ©, 4 
had held a long meeting in Washington, commencing May 9 ani 
adjourning on the night of the 12th, and that they were bring. 
ing results of that meeting to Tri-State canners first of all, 
A complete plan has been worked out, and it is proposed to haye 
everything ready for operation July 1. The Educational Bureay 
will develop a policy of public education explaining the whole 
someness, economy and dietetic value of canned foods; and the 
Publicity Bureau will use leading magazines, posters and other 
forms of advertising to get this story before the people. But all 
this advertising effort must rest upon the firm knowledge of the 
goods offered the public, and this can only be done through in. 
spection. “Would you vouch unhesitatingly for sanitary conditions 
of a factory you had never seen, or unhesitatingly recommend the 


quality of goods you had no knowledge of whatsoever? Certainly 
not.” 


President Daily, of the Brokers’ Association, said he thought 
he was talking to the canners of Maryland, Delaware and New 
Jersey, but the way they acted it seemed he was addressing citi- 
zens of Missouri. He largely repeated his fine talk on this sub- 
ject before the Chicago meeting two weeks ago, but promised them 
that if they adopted this plan, in less than 25 years all would 


look back upon these days in wonder and consider that in very 
truth the canned foods industry is now in its infancy. 


Mr. R, A. Sindell, president of the Canning Machinery & 
Supplies Association, showed the audience that such associa- 
tions as the lumber men were advertising lumber, the brick 
men bricks, and called upon the canners to bestir themselves to 
help widen their market and increase the consumption. 

At this point Mr. L. B. Towers, an Eastern Shore canner, arose 
to ask if they might not have a vote on the question; that they 
did not wish to be talked to death, and wound up by saying that 
he considered the whole matter trivial, unimportant and unneces- 
sary; that the consumption of canned foods had increased, and 
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Standard Box & 
Lumber Co., toc. 


LYNCHBURG, VA. 


MANUFACTURERS 


BOXES 
BOX SHOOKS 
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DOWN EAST OR OUT WEST 
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Operations 
At High Speed 


On the Eastern shore of Maryland and in Delaware—Up in Canada 
—In the Middle West—Down South—In the Rocky Mountain Region 
—On the Pacific Coast—In Australia—England—South America— 
Everywhere the Angelus Double Seamer has a host of friends. Should 
you not know this machine the chances are some of your packer 
neighbors do. Ask them or send to us a “agg of usersin your vicinity. 

lan NOW to use the ANGELUS in 1 
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ANGELUS SANITARY CAN MACHINE CO. 
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FINISHER for 


PULP, 
CATSUP, 
FRUIT BUTTERS, 
ETC. 


No. 1 SIZE FOR SMALLER CAPACITY 


THE 20th CENTURY MACHINERY CO. 


MILWAUKEE, WIS. 


A 
id 
e : 
| 
J a | 
4 
Qing, 


34 THE CANNING TRADE. 


he believed it would continue to increase without this added ex- 
pense and trouble of more inspectors, and that he believed it was 
only a plan to get some young men good jobs. His remarks met 
the approval of some few, and an attempt to stampede the meet- 
ing into an unfavorable vote was checked by the Chairman, who 
insisted that all who wished to be heard would have an oppor- 
tunity. 

Mrs. Harris, who, with her husband, conducts a cannery at 
Betterton, Md., came upon the floor, and replied that the man 
who said tomatoes were not a food and were used but for flavor- 
ing and garnishing other dishes, surely needed publicity. She skil- 


fully parried all thrusts and carried the whole assemblage away 
with her. 


Mr. Willard G. Rouse was called for, and in responding said 
he could see nothing whatever in the inspection plan of itself, but 
when coupled with publicity was somewhat inclined toward it. 
When later he was called on account of his coolness toward the 


pat if not actual opposition, he came out strongly for pub- 
licity. 


Mr. D. H. Stevenson, Chairman of the Tomato Section, said 
the proposed plan of Inspection and Publicity answered every ob- 
jection that had been raised. Mr. Asa Bennett said he was not 
afraid of inspection, and that he believed the majority of canners 
were not, and as for the need of publicity for canned foods, it 
seemed ridiculous to even raise the question. 

The meeting adjourned at this point for a little recreation 
before dinner. We have not attempted to repeat the addresses 
here, as our readers read much on this subject in the report ef the 
big Chicago meeting last week. 


A Real Canned Foods Dinner. 
At 6:30 the entire assemblage was the guest of the Get To- 


gether Committee in one of the large dining-rooms of this im- 


mense hotel, and they were served what, to the writer, proved to 
be a most enjoyable meal, and every bit out of cans, with the 


NATIONAL CANNERS’ ASSOCIATION, 


THE 1919 DIRECTORY OF CANNERS 
NOW READY 


A list of the canners of the United States, compiled by the National Canners’ 
Association, from Statistical Reports and such other reliable data. 10th Edition. 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 
petent authorities. The various articles packed and. other valuable information is given. 
Distributed free to members of the National Canners’ Association. Sold to all others at 
$2 00 per copy, postage prepaid. The book that is needed by all wholesale grocers, 
brokers, machinery and supply men, salesmen, and practically everybody interested in 
the canning industry. Get your order in early. 
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possible exception of the Lightning Cocktail, which looked like 
Circus Lemonade, and had a kick like an army mule. From, the 
delicious oil sardines, with which the meal was opened, through 
the ox tongue, with spinach, grilled sweet potatoes, fine peas and 
corn, down to the excellent pumpkin pie, and not excluding the 
tasty cider—it all came out of cans and went into the canners. 
The designers of the menu deserve much credit, and must have 
gone to much trouble in securing all the variety that was offered. 
Mixed with all were numerous popular songs, and the crowd 
lustily joined in. 


Then Toastmaster Chairman Strasbaugh called upon the 
first president of the National Canners’ Association, Mr. Geo. 
G. Bailey, who responded in a very tieat, but brief address. 

Judge Covington was then calied upon and the audience 
we treated to one of his masterful addresses. If you have any 
hesitation about the desirability of inspection or the need of 
publicity ask the Judge. He pronounced the plan of a com- 
‘bination of Inspection and Publicity as ideal; and he scored 


the careless packer, and as for the canner who deliberately 


puts water in his tomatoes, he said he is the same man who 
would pass lead quarters off on his friends. ‘There is no dif- 


ference,” he said. He said there is no degree of honesty; 
either you are honest or you are dishonest, and the housewives 
of the country have not always received full value for their 
money. He said the orange and lemon industries of California 
were on the rocks, and were put on their feet by just two 
things: Inspection, with the necessary grading which goes with 
al] inspection, and Publicity. ‘I have lost my respect for the 
man who refuses to stand behind his can of food, but thank 
God he is in the minority.’”” He reminded the canners that 
the meat packers first objected to inspection, but today inspec- 


tion could not be taken away from them, because they have 
learned that it means the confidence of the world. Germany’s 
great industria] development was built upon a label and propa- 


ganda—advertising. ‘“‘“Have a good product, pack it under sani- 
tary conditions, have a label of inspection on it, and then tell 
the people.” When you do that, he said the market for canned 
foods would be limitless. “It is unthinkable,’ he said, ‘‘that 
this industry, based upon honesty and fair dealing should even 
hesitate to adopt this plan of Inspection and Publicity.”’ 


Mr. H. W. Phelps, vice president of the American Can 
Company, said he is a partner in this movement; because if 
you sell more canned fdods he will sell more cans. He said 
the ignorant are not to blame because you have never told 
them about canned foods; the prejudiced are so because you 
made them so, and now you must correct that. He said the 
canners can raise one million dollars per year for the next ten 
years and not add one cent to the retail price of canned foods, 
because the increased output will more than cover this cost. 
“Do this well and wisely, and you will get the increase that you 
deserve,”’ he said. He said the N. C. A. would be a fool to 
advertise if they did not know the goods, and that it can only 
know them through a proper system of inspection. This is 
necessary to insure sanitation and grades. ‘“‘The N. C. A. has 
to be as careful of that Inspection label as you are of your 
daughter; and the man who would try to slight that label is 
the man who would come into your house and steal your 
daughter. If the N. C. A. does not do this thing right, it will 
mean the death of the Association.” 


Mr. Strasbaugh then explained that it has been determined 
to go on with the Inspection and Publicity; that enough can- 
ners have signed up to go on with the plan, and that the ex- 
penses of the Publicity campaign are being underwritten; but 
he invited all to have a share in this; to sign up the agree- 
ment he handed around, and join the plan. He showed that 
it is an individual matter, and not a matter for the vote of any 
Association. And a great many of the canners present signed 
up for this year and more will do so when they realize what 
it means. 
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A Canned Foods Brokerage Organization—a 
selling force of specially trained Canned Foods 
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NEW QUARTERS FIR PHILADELPHIA SALES OFFICE OF 
JOSEPH DIXON CRUCIBLE COMPANY. 


The Joseph Dixon Crucible Company, of Jersey City, N. J., 
manufacturers of lead pencils, crayons, erasers, silica-graphite 
paint, crucibles, graphite greases and graphite automobile 
lubricants, have announced the removal of their Philadelphia 
sales office from 1020 Arch street to rooms 801 and 802 of the 
Finance Building, South Penn Square, Philadelphia, Pa., May 
1st, 1919. 

The Philadelphia sales district comprises Pennsylvania, 
Southern New Jersey, Delaware, Maryland, District of Colum- 
bia, Virginia and West Virginia. 

The Philadelphia office was started in 1881 at No. 6 North 
Fifth street with C. W. Brown as manager. Shortly after it 
was moved to 40 North Fourth street and Mr. W. J. Coane 
was made manager in 1890, upon the retirement of Mr. C, W. 
Brown. 

At the end of five years, the rapid development and ex- 
pansion necessitated another change to 39 North Fourth street. 
History repeated itself and in 1898 the Philadelphia branch 
was moved to 1020 Arch street, with larger quarters, where it 
has been for the last 21 years. j 

In the earlier days at North Fourth street only a small 
force of four was required to handle the business, which then 
comprised stove polish, crucibles, pencils, axle grease, machine 
grease, lubricating graphite, foundry facings and traction belt 
dressing. From this small force this office grew to what it is 
today and gradually more producets were added to the line, 
such as solid belt dressing, graphite electrical brushes, auto- 
mobile lubricants and many other, all well known and ex- 
tensively used. 

The removal of the Philadelphia office from a store to an 
office building is also a change in policy, but as the trade in 
the Philadelphia district carry large “and desirable stocks of 


BETTER BE SURE THAN SORRY 


Microscopic counts on Ketchup and Pulp finished after passing 
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Dixon’s pencils and graphite products a still greater depend. 
ence will be placed on them in the future. 

The Dixon sales organization in Philadelphia under the 
able management of Mr. W. G. Stringer, who entered the em- 
ploy of the Dixon Company in 1898 and also succeeded Mr. 
W. J. Coane as the Philadelphia district sales representative 


2 + is prepared at all times to be at the service of the 
rade, 


Annual Meeting, 1919. 


The stockholders of the Joseph Dixon Crucible Company 
held their annual and regular meetings on Monday, April 2ist, 
The following directors and officers were elected: Directors, 
George T. Smith, George E. Long, William G. Bumsted, Ed- 
ward L. Young, J. H. Schermerhorn, Harry Dailey, Robt. E. 
Jennings. Officers—George T. Smith, president; George Ef, . 
Long, vice president; J. H. Schermerhorn, vice president; 
Harry Dailey, secretary; William Koester, treasurer; Albert 
Norris, assistant secretary and assistant treasurer. 

Of the 20,000 shares of stock 19,512 were voted. Un- 
doubtedly a greater number would have been voted had it not 
been that a number of shares are held by estates, the executors 
of which do not feel at liberty to vote in an election. 

The report made by President Smith and the remarks 
made by him on the business of the company were received by 
the large number.of stockholders present as most satisfactory 
and pleasing in every way. 

The American Graphite Company, incorporated under the 
laws of the State of New York, is a subsidiary of the Joseph 
Dixon Crucible Company, and its annual election was held on 


_ the same day as that of the Joseph Dixon Crucible Company, 


and resulted in the election of the following officers: George 
T. Smith, president; George E. Long, vice president; J. H. 
Schermerhorn, treasurer; Harry Dailey, secretary; William 
Koester, assistant secretary and assistant treasurer. 


The directorate is the same as that of the Joseph Dixon 
Crucible Company. 


LIVINGSTON 


SANITARY TOMATO 
WASHER 


FOURTEEN FACTORIES 
T. A. SNIDER CATSUP CO. 
EQUIPPED WITH THESE 
WASHERS 


through this Washer shows that it removes practically all of 
the material forming a high mold, yeast and bacteria count as 
well as the grit, and at the same time not injuring the healthy. 


clean meat of the tomato. 
investigate. 


Eastern Agent 


S. 0. RANDALL'S SON 
BALTIMORE, MD. 


SUPERIOR BOILER WORKS 


Marion, Indiana | 


You owe it to yourself to 
Write us today. 


Central Agent 


F. H. LANGSENKAMP 
INDIANAPOLIS 
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TO ALL CANNERS AND USERS OF 
STEAM COOKERS 
GOODSELLS 


We guarantee the above as doubly 
durable over any plain hydraulic, as 
the plies will never separate under 
pressure (which should be on edge 
of fiber) not on flat side. 


MADE IN LENGTHS OF 15 LINEAL FEET ON ANY SIZE 
Price $1.30 Per Lb. F. O. B. Chicago 


GOODSELL PACKING CO. 


INVENTORS AND MANUFACTURERS 
231 North Wells Street Chicago 


ZASTROW’S 


IMPROVED SQUARE OYSTER STEAM BOX 


THESE BOXES are square, so that when the square cars filled 
with oysters are run into them, they fill the Box as full as prac- 
tical, leaving very little unused space for the live steam to fill 
up, They are made of % inch plate steel, riveted together with 
s inch rivets, all seams and joints are fitted and caulked care- 
fully, the frames are filled with —s and fitted with two 
Swinging doors, the tracks are securely fastened to the heavy 
angles forming the corners of the Box. Every Box is furnished 
with steam pipes, safety valves, steam gauge, and all valves 
necessary. They are generally made 25 feet long, 30 inches wide 
by 31 inches high inside, to hold three 8 ft. cars, but are made 
to any desired length. 


ZASTROW MACHINE CO., Inc. 


Successors to GEO. W. ZASTROW 
1404-1410 Thames St. ‘Baltimore, Md. 


The KOOK MORE KOIL in the past season 
has proven itself to be the most efficient coil 
ever made for reducing tomato pulp. Its use 
in hundreds of cooking tanks has proven this 
fact to the most skeptical. It will replace the 
work produced by 2 to 3 coils of prior type, and 
with its use a higher quality of product is ac- 
quired. Scorching is annihilated with the 
KOOK MORE KOIL unless a low steam pres- 
sure is used. Wouldyou refuse an opportunity 
to double your output? This is practically the 
offer we are indirectly making. Do away with 
old time devices which hamper the balance of 
your modern equipment. The advantages of 
the KOOK MORE KOILS are at your service. 

The KOOK MORE KOILS furnished complete with 
concaved bottom Cypress tank, Steel trap and Bronze Out- 
let with Ground Joint Plug and Stick, or can be furnished 
with Steel glass Lined Tank. 

Do not over look our other equipment, which is the best 
manufactured! Copper Steam Jacketed Kettles, Indiana 
Pulpers, Standard Continuous Agitating Cookers, Rotary 
Washers, Tomato Crushers, Sanitary Desectiable Pumps, 
Sorting Tables, Syrupers,Feed Water Heaters, Steam Traps, 


‘Gasoline Fire Pots, Brass Handy Gate Valves and Enam- 


eled Lined Pipe. 
In the next ‘‘Trade’’ issue our 1919 model of the INDIANA 
PULPER will be illustrated. 


Write for complete information of your needs. 


F. H. LANGSENKAMP 


INDIANAPOLIS, IND. 


Eastern Representative Coast Representative 
S. 0. RANDALL'S SON ANDERSON-BARNGROVER MFG. CO. 
Baltimore, Md. San Jose, California 
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CALIFORNIA MARKET | 


Growers Fruit Prices Climbing Steadily—Canners Grant Ad- 
vances on This Season’s Contract Prices—Tomatoes 
Gaining Strength—Good Business in Peas— 
Premiums Being Paid on Pineapple 
Contracts—Coast Notes. 


Reported by Telegraph. 


San Francisco, Cal., May 23, 1919. 

Fruit Prices Continue Advancing—The upward tendency 
in the price of 1919 canning fruits continues, and sales are 
being made at the highest figures ever quoted, making lower 
prices on this year’s pack impossible on many varieties. The 
most marked advance of late has been on apricots and green 
fruit that sold last year at $65 a ton is now selling freely at 
$100, with even more being offered for choice stock from the 
San Francisco Bay district, where the most desirable fruit is 
grown. The increase in the prices being paid for peaches is 
scarcely as marked, but the market is getting stronger steadily. 
Last season growers all over the State received a substantial 
advance over their term-contract prices, this action having 
been taken voluntarily by canners who realized that the prices 
for clings, which ranged from $22.50 to $30 a ton, were too 
low, under the circumstances. This year growers have brought 
up the question and have asked for an extension of this policy. 
Committees of growers have met representatives of various 
canneries and the latter have recommended that last year’s 


prices be paid on term contracts, these being $35 a ton for 
Phillips and Tuscan clings, with $32.50 for other varieties. 
They felt that owing to the larger crop and the return to 
norma] conditions lower prices should be paid, at the same time 
giving growers the benefit of an advance over contract rates, 
but met growers suggestions. It is specifically understood 
that the increases are for this season’s crop only, that crops 
for the rest of the contract term are to be delivered at contract 
prices, that delivery terms must be strictly lived up to and that 
at least normal care be taken in the picking and handling of 
fruit. Some independent growers will receive higher prices 
for fruit than those tied up with long-term contracts, but the 
advances made to the latter indicate a very liberal treatment 
at the hands of packers and it wil] be interesting to note if this 
is reciprocated when the market pendulum swings the other 
way. 

Tomatoes—The tomato market has strengthened material- 
ly during the past few days, a substanita] increase in the price 
of spot goods having been noted. Futures are still to be had 
from one factor at $1.10 for standard No. 2%%s, but other pack- 
ers are asking $1.20 and $1.25 and are making sales at those 
figures. For a time spot standards sold at $1.10, but $1.20 
is now about the Jowest figure quoted, with some sales being 
made at a higher figure. The planting of tomatoes is under 
way, but the acreage is being sharply reduced as packers are 
not willing to pay more than $14 a ton, 

Peas—A good business was done on California peas at 
the opening prices recently announced and some factors are 
now out of the market, with others making price advances of 
25 cents a dozen on the most desirable grades. Prices have 
been named on the Utah pack as follows: 


Alaskas Sweets 
1.55 1.75 
1.35 1.55 
1.35 


Pineapple—Hawaiian pineapple is in big demand and some 
quick. turnovers are being made by the fortunate holders of 
contracts, A premium of from 30 to 50 cents a case is being 
offered and this will probably be increased as soon as actual 
deliveries are made. Spot pineapple is in very light supply. 

Apricots—Word has been received from Tulare County to 
the effect that the packing of apricots will commence there 
about June 12th, with the crop the largest on record. Packing 
will not be under way in the San Francisco Bay district until 
at least a month later. 

Spinach—The packing of spinach is about at an end in 
@alifornia and the output has been quite satisfactory. While 
the Government demand has been lacking general cosnumption 
shows an increase and the pack will be marketed without any 
difficulty. Prices are firm at $1.30 for No. 2, $1.60 for No. 2% 
and $5.00 for No. 10. 

Coast Notes—Governor William D. Stephens has announced 
his intention of creating a state agricultural department and 
of appointing George H. Hecke as its head. The new de- 
partment will supplant various agricultural, horticultural, ani- 
mal and plant industry boards and commissions and establish 
a single body, with three divisions, to carry on the work now 
being done. Various organizations of fruit growers have in- 
dorsed the new movement and the naming of Mr. Hecke as 
director. 

The California Packing Corporation has filed a suit for 
damages in the sum of $2,000 against S. Kato, a tomato grower 
of San Landro, Cal., for failure to deliver his crop according 


to the terms of a contract signed by him. It developed at the 
commencement of the trial that the Japanese had signed a 
contract to deliver his crop to this concern and that later in 
the season he contracted to sell to the California Tomato 
Growers’ Association. He declares that he was induced to 
sign with the former through misrepresentation as to the 
terms in the contract. 


Mrs. Frances Cardinalli has commenced a suit at Oakland, 
Cal., against the Tallant-Grant Packing Co., of Oregon, for 
$47,495, alleged to be due on a broken contract in the sale of 
San Joaquin River salmon. She alleges that after she en- 
tered into an agreement with the packing company to supply 
fish at an advance of two and one half cents a pound on 
cost, plus the cost of handling, she delivered 809,486 pounds 
of California salmon, for which she should have received 
$95,273. She asks that the difference between this sum and 
$47,778 paid by the packing company be turned over to her. 


The F. E. Booth Company, of San Francisco, Cal., is pre- 
paring to float a stock issue of $500,000 for the purpose of 
extending the operation of its various plants. This concern has 
no bonded debt and is capitalized at $750,000, with a surplus 
on hand of $185,695. It was incorporated in 1916 and repre- 
sents a consolidation of the Monterey Packing Company, the 
Sacramento River Packers’ Association and the F. E. Booth 
Commission Company. The Monterey Packing Company was 
organized in 1880 and has blazed the way for the sardine 
packing industry on this coast; the Sacramento River Packers’ 
Association has been in business for 25 years, packing fruits 
and vegetables, while the Booth Commission Company was 
formed almost thirty years ago and has connections in all 
parts of the world. 

The new olive oil plant of Musher & Co. at San Diego, 
Cal., will be ready for operation early in June. 

The Star of Lapland, the largest sailing vessel on the 
Pacific Coast, has sailed from San Francisco for the stations 
of the Alaska Packers’ Association in Alaska, being the last of 
the fleet to leave. 

The Packers’ and Canners’ Equipment Co. is erecting 4 
machine shop at 860 South First Street, San Jose, Cal. 


“BERKELEY.” 


° * THE AUSTIN COMPANY 
Industrial Engineers and Builders 


AUSTIN METHOD Cleveland, Ohio. 
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THE CANNING TRADE. 


Baltimore, Md. 


Solicits your business for 
PACKERS’ CANS 
(Open Top) and CAP 


Both Styles the very 
best obtainable 


FIVE GALLON PULP CANS 


| ROUND and SQUARE 


UNEXCELLED MANUFACTURING 
AND SHIPPING FACILITIES 


Baltimore, Md. 


EDMUND C. WHITE, Managing Partner 
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TRAINING HELPS WORKERS TO HELP THEMSELVES. 


Three-fourths of the industrial workers in America are © 


handicapped by lack of proper training in their respective 
tasks, according to the U. S. Training Service of the Depart- 
ment of Labor. The work of the service is to increase the ef- 
ficiency of this ‘‘insufficient three-fourths,’’ rather than to 
stimulate the output of the one-fourth already producing at a 
satisfactory rate, says a bulletin “Some Advantages of Indus- 
trial Training,’’ now being distributed free by this branch of the 
Government. 

Bringing about a big increase in output of the average 
plant, the Government contends is wholly within the possibili- 
ties, if the following steps are taken: (1) A careful analytical 
survey of the operations in the plant to ascertain where ex- 
isting methods can be improved; (2) the formulation of a defi- 
nite program of training, either in a separate department or 
“on the floor” in direct conjunction with production; (3) the 


WANTED—POSITION AS CHEMIST 


Chemist, B. S. Graduate from the Universities, age 30, 
married; at present chief chemist in a State Food and Drug 
Laboratory; eight years experience, desires to enter the 
canning game and would like to connect with a growing 
concern; present salary $2500. Excellent references. Address 
A-Box 645, care of THE CANNING TRADE. 


ATTENTION CORN CANNERS 
On nominal royalty you can use patented process for pack- 
ing a most superior Corn-on-Cob. 
H. A. Nelon, 
Care Sterling Products Co. 
Evansville, Ind. 


JOS. M. ZOLLER & CO., INC. 


CANNED GOODS, CANS, 
PACKERS’ BROKERS 
205-206 Phoenix Bidg. 


PHONES: 
ST. PAUL 1140 & 4484 BALTIMORE, MD. 


OODELLCO. 
ANTRIM: 


THE CANNING TRADE. 


TOMATOES COST MONEY 


instruction of those workers who are most in need of it, and 
(4) the upgrading of those in the next higher strata. A train- 
ing department helps workers to help themselves. 

Another question of keen interest to the working man and 
the employer alike, taken up in this booklet, is the effect of 
training on labor turnover. It points out that the turnover 
for the country at large is at least 250 per cent, placing an 
annual burden of $1,250,000,000 on our manufacturing indus- 
tries. Basing his claim on the experience of several score of 
plants where training has been installed, the author maintains 
that such instruction in a factory causes a big reduction in 
turnover. The trained employes can more readily find suit- 
able work and are more easily retained in a plant. Training 
contributes to a better spirit among employes and develops bet- 
ter teamwork with the employers, according to this bulletin. 
It is one of a series, all of which can be had for the asking. 
Requests should be addressed to the U. S. Training Service, care 
of the Department of Labor at Washington. 


KRAUT MACHINES 
Improved Pattern 
Kraut Cutters 


Core Shredders 
also Coring Machines 


Vegetable and Mince 
Meat Choppers 


John E. Smith’s Sons Co. 
Buffalo, WN. Y. 


CANTON BOX COMPANY 


2501 to 2515 Boston St. Baltimore, Md. 
PACKING BOXES 


Made up or in Shooks. Cargo or Carload. 


8 s. TRIMMING KNIFE SAVES IT 


GOODELL COMPANY, QI Main St., Antrim, N. H., U. S. A. 


equipment. 
ators, Pasteurizors, Etc. 


EASTERN OFFICES 


h<~uri Gilead Aydraulic Cider Presses Pay Big Dividends 


Good profits are pressed from cores, peelings and undersize fruits with Mount Gilead high pressure 
Types and sizes to meet every requirement. 
Write for full info 


THE HYDRAULIC PRESS MFG. COMPANY 


HOME OFFICE AND FACTORY, 62 LINCOLN AVE., MOUNT GILEAD, OHIO 


Also Juice Evaporators, Vinegar Gener- 
ormation. 


WESTERN OFFICE and Wareh 


Suffern. N. Y. and 39 Cortland St., New York City 


17th and Mississippi Sts., San Francisco 
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Avoiding The Unprofitable 


The consumer will hardly expect a decline in canned foods this year, because 
he very well realizes that the cost of labor and raw material cannot materially de- 
But has not the consumer the right to demand canned foods of the highest 
quality, if he is willing to pay the price. 
The control of swells and flats can be regulated, if not altogether eliminated 
by practicing sanitary cleanliness. 


crease. 


INDIAN IN CIRCLE 


iW EVERY PACKAGE 
OF WYANDOTTE 

SANITARY CLEQNER 
AND CLEANSER 


The J. B. Ford Co. 


THE CANNING TRADE. 


Sanitary 
Cleaner and Cleanser 


can be depended upon to clean cookers, fillers, tanks, floors and 
tables so that impurities which create fermentation and destruction 
can be eliminated. 


The cleaner is odorless, contains no grease or lye, makes no suds 
and in addititon to thoroughly cleaning it sweetens, and purifies at 
the lowest possible cost. 


Your supply house can fill your order. 
IT CLEANS CLEAN 


Wyandotte, ich 


Sole Mnfrs. 


SPROCKET WHEELS, PULLEYS, SHAFTING, 


A complete line of ELEVATING, CONVEYING and 


H. W. CALDWELL & SON CO. 


17th STREET AND WESTERN AVENUE, CHICAGO 


MACHINE 
MOLDED 


CALDWELL GEARS 


All the teeth are molded from a single tooth pattern 
the spacing being done by accurate machinery, the 
gear being as nearly perfect as a cast tooth gear can 
be made. SPUR, BEVEL, MITER and WORM 
GEARS. We also make CUT TOOTH gears. 


CHAIN BELTING 


BEARINGS, CLUTCHES. 


Power Transmitting Machinery. 


50 CHURCH STREET, NEW YORK 
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PUBLISHED EVERY 


MONDAY BY 


THE TRADE COMPANY 
A. I. JuDGE, . Manager and Editor 
Baltimore and Holliday Sts., Baltimore, Md. 
Telephone St. Paul 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 41st Year. 


TERMS OF SUBSCRIPTION. 


Payable in advance, on receipt of bill. Sample copy free. 


One year, $3.00 
Canada, $4.00 
Foreign, $5.00 


Extra copies, when on hand, 10 Cents each. 
ADVERTISING RatTes.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Packers are invited and requested to use the columns of THE 
Canning TrRabDE for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. A. I. JUDGE, Editor. 


Entered at Postoffice, Baltimore, Md., as second-class mail matter 


BALTIMORE, MONDAY, MAY 26, 1919 


EDITORIAL JOTTINGS 


No canner is to be convinced “against his will’? in this 
matter of Inspection, Sanitation and Publicity—though the next 
two years will see a good many so convinced, when jobbers re- 
fuse to handle their goods without the certificate. 


Germany will stand for all years to come as a horrible 
example to nations and individuals, and yet it may be used as 
an example in this case. ‘‘Made in Germany” was the certifi- 
cate they used to build up a powerful position in the indus- 
trial world; but back of it was careful government scrutiny 
that every piece of merchandise so marked was up to a high 
standard, i. e., Inspection and Advertising. And it was so 
successful that it set Germany’s rulers crazy, and lead them to 
believe that they could conquer the world, personally, as well 
as in an industrial sense, as they had come think they had 
done. ‘‘Have a good thing and let the world know it’’ has 
been the basis of all advertising, of success in business, since 
the earliest history; and that is exactly what the canners are 
now proposing. And that is what the canner who objects and 
stays out, is objecting to, despite his loud wails for details. 


The goods which go out under the Certificate of Inspection 
And the goods 


must be like Caesar’s wife—above suspicion. 


THE CANNING TRADE. 


‘than the laws of gravity, or Time and Tide, 


which do not bear that Certificate—make your own deduction. 
But there is nothing compulsory about it. Not any more so 


Inspection, Sanitation and Publicity is not coming, it is 
HERE. That Certificate is like a Sacrament: an outward 
sign of inward grace, carrying confidence and assurance to all 
consumers, at home and in foreign countries—for the Export 
Corporation is also a thing of reality, and no longer merely 
being considered. It was formed under the laws of Delaware, 
with $1,000,000 capital, and Mr. Ralph Polk, of Greenwood, 
Ind., is its president. The goods it offers to foreign customers 
will all have this stamp of the Association’s approval, the 
democratic way we do things in this country, instead of as 
was done in Germany by a Kaiser. And those who wish a part 
of this export business will hurry into the folds of this Export 
Corporation, by taking stock and so having their goods in- 
cluded. But they, too, will have to enter through the door 
of Inspection. 


Undoubtedly there are many right minded men seriously 
puzzled and honestly hesitating about signing up for Inspection 
and Publicity; but in all charity we wish to say to these men 
that they are needlessly worrying themselves over details. Our 
freedom and right to consider all matters on our own indi- 
vidual basis, has in many instance, caused men to set up their 
own brains as a sort of Pagan god before which everything 
must bow down or be rejected. This is true of religion, politics 
and business. They make slaves of themselves to their own 
mental capacity. A more open-minded treatment would cause 
them to take into the consideration the experience of others, 
the study and investigations of others, possibly better qualified 
to pass judgment on such matters than themselves, and they 
would be guided by these. The braniest men in the canning 
industry have ungualifiedly approved this plan; the leading 
pure food officials heartily indorse it, and as the largest and 
best packers have signified their approval by signing, why 
should any man hesitate, and especially as the plan has been 
proven beyond doubt through use among the sardine canners 
and the fruit and vegetable canners of California? This is 
no experiment, but is a tried and tested success, based upon 
well thought out plans which the National Association knows 
will work successfully. Stop worrying; it will fit your case, 
and benefit you immensely, and cost very little. Sign up as 
soon as you Can, so that you will be included this year. 


Some very timely advice as regards the style of boxes used 
and the proper method of closing and marking, was given by 
Mr. Smith at the opening of the Indiana Canners’ meeting in 
Indianapolis last week. The day would seem to be here when 
the canner can no longer be careless in this matter of better 
boxes, about which we have heard so much in the past ten 
years and seen so little done. The railroads do not propose 
to recooper cases for any canner, but will reject the shipments 
or accept them at such substantially higher rates as to make 
a heavy loss to the shipper. And be it noted that they must 
be offered for shipment as canned foods in tin, or they may 
be charged for on the basis of home canned foods—in glass. 
This is stretching a point rather far, as it is manifestly unfair 
to require the more than 98 per cent of all canned foods in tin 
to bear the troubles of the 2 per cent in glass; but because the 
glass takes the higher rate, they use it as a club over the 
canners. 


In its issue of May 17th the Interstate Grocer, of St. Louis, 
says: 
“If reports are to be taken at their face value, 
the canners seem to have again put it over on the 
trade on the question of buying futures. Their argu- 
ment that Europe would demnad tremendous supplies 
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NOW READY! 


THE BOOK YOU NEED! 


The newly revised and considerably 
enlarged edition of A Complete Course 
in Canning. 

Formulas for all Food Products in cans: 
Fish, Fruits, Wegetables and Meats. 
Jams, Jellies, Marmalades, Preserves, 
Catsup, Condiments, Salad Dressings, 
Flavoring Extracts, Etc., Ete. 


PRICE $5.00 WITH THE ORDER 
OR AT ALL SUPPLY HOUSES 


Factory Operation and Process Times 


It is the best insurance against Mistakes 


THE ONLY BOOK NOW USED 


Published by 
THE CANNING TRADE 

Baltimore & Commerce Sts. 
Baltimore, Md. 


Complete COUrSo® 
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y 
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once peace is finally signed, and that because of the 
refusal of the jobbers to buy early in this year, as is 
their custom, the pack will be short, appears to have 
done the trick. As propagandists the canners are 
past masters and in a position to give the Germans 
cards and spades and yet beat them out.”’ 


No, no, Brother Schulte, there has been nothing ‘put 
over,’”’ on the jobbers, and the causes you cite are, at best, 
only partially to blame for canned food futures being in their 
present strong position. The fact that the canners intended 
to pack only what they sold as futures is absolutely true, as 
we warned you months ago, but the possibility of a foreign 
market was hardly considered at all. In almost every line of 
business, men make known their wants early so that the 
manufacturers can supply them—in such matters as hats, shoes, 
clothing, etc., things which are possible of manufacture all the 
year through; how much more necessary, then, must it be 
with regard to seasonable articles of foods? And yet you ad- 
vised the retailers to keep away from futures, and the jobbers, 
acting on this same short-sighted policy, scoffed at the canners 
when they tried to learn their wants. Now the jobbers have 
awakened to the position they are in, and are trying to correct 
it. But the canners cannot help them, for the acreage which 
might have been put into food crops for canners has gone into 
field corn or wheat or some other farmer’s product, and the 
packs of canned foods must, of necessity, be far short of 
normal. The canners tried to show them that the prices they 
quoted were reasonable, as based upon costs—which are ad- 
mittedly very high, but with no chance whatever of reduction 
this season—but the jobbers knew better. And now they must 
pay even higher prices, and in the days to come will pay much 
higher prices than now ruling. And, of course, your retailer 


friends will pay the bills, Brother Schulte, and we feel sure 
they will thank you heartily for your good and timely advice— 
not to buy futures while the prices were so low. 


Here’s the 
Company 


We Keep 


O O K att h 2 Southern Packing Co.......+......Baltimore, Md. 
tial list of Link The D. E. Foote & Co., Inc.........Baltimore, Md. 

par 1a ast O S.-M. Robinson......... Md. 
Belt Peeling Table users at the left. No doubt you know J. Langrall & Bro., Inc............-Baltimore, Md. 
some of these canners. You know of the high quality of W. H. Roberts & Co.....++s++++++++sBaltimore, Md. 
their products. You know them as successful institutions. Wm. Numsen & Sons........+.+-.-Baltimore, Md. 
Noah Webster ......... Md. 

These represent the company we keep. They are ex- Draper & Slaughter..........-e+4++.+-Denton, Md. 
perienced canners. They know good equipment. Some have Redden & Son........04 iaindniastoecel Denton, Md. 
only one peeling table. Some have two. Some have more. Denton, Md. 
They might be fooled on the purchase of their first table. But Talbot Packing & Preserving Co...... Easton, Md. 
they wouldn’t be fooled twice in the same place. They swear by: The Henderson Canning Co....... Henderson, Md. 
Link-Belt Peeling Tables. So would you. Write us. Get our Hobbs, Md. 
40 page Canning Book No. 365. R. I. Lednum & Co........605 Pocomoke City, Md. 
L. J. Andrew & Co...scccccccccccccces Preston, Md. 

LINK-BELT COMPANY Packing Co........- St. Michaels, Md. 

P IA Albert Webb & Son... sieeneeewesaneser Vienna, Md. 
HILADELPH Offices aaa Cities INDIANAPOLIS | The Burt Olney Canning Co........ Oneida, N. Y. 
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WISCONSIN FORMS AN EXPORT COMPANY 


An association has been formed by thirty-five of the pea 
canners of the State of Wisconsin for the purpose of exploiting 
foreign markets for their products, which organization is to 
operate under the Webb-Pomerene Act, legalizing the combina- 
tion of certain interests for the purpose of entering the export 
field. This organization will be known as the Wisconsin Can- 
ners’ Export Association. The officers elected for the ensuing 
year are as follows: A. A. Lau, of the Hartford Canning Co., 
Hartford, Wis., president; J. F. Nieman, of the Milwaukee 
River Canning Co., Thiensville, Wis., vice present; L. E. 
Wedertz, of the Wisconsin Pea Canners Co., Manitowoc, Wis., 
secretary and treasurer. 

An office will be opened in the American Express (Co. 
Building, Haymarket, London, and the Great Britain represen- 
tative, Charles P. Elliott, has already entered upon his duties. 
Mr. Elliott has had experience in the handling of American 
products during four years of the great world war, and during 
this time made a study of the wants of the consuming public 
in the British Isles, and also in some of the neutral countries, 
and is thoroughly familiar with his new duties. He hag had 
many years’ experience in the marketing of foods in this coun- 
try, having been prominently identified for a number of years 
in the product business in Chicago. , 

The canners. belonging to this organization will use a 
common label for that part of the pack marketed through the 
association, and the details have all been worked out, and all 
of the members have obligated themselves to take care of their 
proportionate share of the business. 

The sales will be made on the regular future pro rata 
contract, which will put the foreign business on the same basis 
as sales made in this country. Introductory work and demon- 
strations will be put on in the big stores in the big markets 


and an active campaign vigorously carried on to make Wis- 
consin canned peas a household word over there. 


e 
Partial List of Users 
Bennett & Carey Bros.........+..++ Frankford, Del. 
Laurel Canning Laurel, Del. 
Draper & Hirsch....,.....scccccsccoes Milford, Del. 
Torsch Packing Co......ccccccccccsees Milford, Del. 
Cayuga Packing Co.....ccccoccccccces Cayuga, Ind. 
Webster-Butterfield Co.........+-+ Baltimore, Md. 
Gibbs Preserving Co......... Baltimore, Md. 
John Boyle Baltimore, Md. 
W. F. Assau Canning Co..........+ Baltimore, Md. 


Booth Packing Md. 
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PEA MACHINERY 


Gives the Best Results 
Simple in Operation 
Light Running 


Pea and Lima Bean Cleaners in 
many sizes and styles. Sanitary 
Metal Top and Endless Belt Picking 
Tables. Individual Picking Tables. 
‘“‘“Giant’’ Roller Bearing Viner Feed- 
er. Ventilated Hopper Trucks for 


Peas and Beans. 


Our New Variable Air Regulator gives 
any degree of blast—‘‘from a zephy to a’ 
hurricane.’’ 


SANITARY CONTINUOUS CUP CONVEYORS—any length 
Inquiries appreciated 


A. T. FERRELL & CO. 


SAGINAW MICHIGAN 
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THE CANNING TRADE. 


MAINE MARKET | 


Preparation of Land Not as Far Advanced as Usual—All Corn 
Growers Combined—Corn Prices Figured at 30.00 to 
$45.00 Per Ton—Many Not Selling Futures. 

Golden Bantam Corn Packed Here. 

No Sardine Packing as Yet. 


Reported by Telegraph. 


Portland, Me., May 23, 1919. 

This week has not been more pleasant than the two pre- 
ceding weeks. Work on the land has been delayed, prepara- 
tion for crops not so well along as usual. Acreage for corn 
is still a question. Sweet corn growers in all corn counties 
in Maine, have organized loca] as well as county clubs. This 
movement is being pushed to the limit, and has been a great 
factor in securing a price of 5c per pound for “corn cut from 
the cob’, which amounts to a price per ton of from $30 to 
$45. Their success has so strengthened the clubs that their 
slogan now is ‘‘keep the price up for 1920 and after.’’ It cer- 
tainly looks as though high prices will continue to be paid for 
sweet corn for some time to come. We suppose that $20 per 
ton is about the maximum paid for Crosby corn in any State. 
This we hear is the top figure in Minnesota, which means that 
corn in that State costs the packer, on an average, at least 20c 
per dozen less than in Maine. Supposing this to be true, 
Maine canners can not be profiteering this year when selling 
their fancy grade at $1.60. 


Maine Spot Corn —Several buyers are in the market for a 
few thousand cases each. Hardly a day passes when such an 
inquiry is not made. We should not know to whom to apply 
to find any fancy corn. Some offerings are made at around 
$1.90 from second hands. 


Future Maine Corn—Packers whose prices were 1.60 re- 
port being all sold out. There are, however, several who have 
sold no corn whatever at $1.60, some sales are reported at 
$1.65 to $1.75, and it is proposed not to sell at $1.60. Many 
think the price is too low anyway, and anticipate ‘“‘better go- 
ing’’ later. Should the pack prove small, these people who are 
not selling, will probably have their position justified. Wages 
in the East are increasing, rather than decreasing. Many can 
see no reason for Maine corn to sell at. present prices. 


Golden Bantam ‘Corn on Cob”-—Two Maine packers make 
a specialty of this line, and are winning high approval. It 
is packed in No, 10s cans, holding 10 or more ears, price $6.50 
per dozen, and in tall No. 3s, 5 ears per can, price $2.75 f. o. b. 

Cut Golden Bantam—Is packed in a small way by several 
packers. None of whom make this a leader, price is $1.85 for 
No. 2 cans, f. 0. b.. Many consumers will call for no other 
kind of canned corn, still, at the increased price, it is doubtful 
if Golden Bantam will ever become a popular seller. 


Cut Stringless (Maine) Beans—Is another thing upon 
which the selling price, compared to packing costs, is too low. 
Three cents per pound is paid the growers, and the fancy grade 
is being sold at $1.40 for No. 2 and $7.00 for No. 10s. A year 
ago with same cost to pack sales were greater than the supply 
at from $1.60 to $1.75. 

Clams—Same condition remains. Short pack, demand not 
very quick, prices same as before, 5 oz., $1.20 to $1.25; 8 oz., 
$1.65 to $1.75. 

Sardines—There was talk that the factories in Casco Bay 
would start up, regardless of the Eastport sections program of 
“doing nothing before July ist.’’ As long as we people, on the 
water-front do not hear the sardine factories’ whistles blowing 
frantically, to call their help in, as igs customary, it may be 
supposed that above talk was premature. 


No. 10 Apples—Are sold out, much to the regret of our 
packers, as very attractive prices are now being offered, said 
to be as high as $5.50, delivered New York City. 

No. 10 Future Apples—Brokers are calling for future 
prices. It would seem to be very foolish for packers to name a 
price at this early date. Some go so far as to think that the 
prohibition law will cause apples to be very high, ‘‘old cider” is 
still a favorite beverage in New England. 

Lobster—Packing is going on slowly, the same bad weath- 
er that put a crimp in the airship trials on trips from America 
to England, is delaying lobster catching. Much wind and too 
foggy weather. Late quotations on canned lobster from Nevw- 
foundland packers was even higher than prices reported from 
Maine packers in your issue of May 12. 

Blueberries—Spot stock, if any, is all in jobbers hands, and 


‘when offered is at prices that would make a Maine packer 


blush, viz.: No. 10s at $11.00. Future selling even on S. A. P, 
orders is past, packers will not accept more orders of any kind. 

General Business—Is reported as good, as long as present 
wages for labor and price on farm produce hold where they 
now are (and still climbing), it seems reasonable to look for 
good business. Labor of all kinds is unionized. Workmen are 
calling for more pay, and, in a large majority of cases, are 
getting it. Where will it end? New England cotton and 
woolen mills have just announced another 15 per cent ad- 
vance to operatives. It is claimed in many cases to now 
amount to 100 per cent since 1916. 

Foreign Shipping—Was expected to be practically finished 


by now, to the contrary, grain is coming so fast that elevators, 
once closed for the year, are again being refilled. 

Canada continues to send her hospital ships here at the 
rate of one each week. Portland proves to be the best port 
to debark their wounded. ‘ 


The weather in general is comparatively (month for 
month), more cold and wet than April was, about one day 
each week we get an unheralded hot day of around 80 degrees, 
which fades away as surprisingly quick as it came. Changes 
of 40 degrees in 24 hours are not unusual. To say that these 
conditions put our good farmer weather prophets to guessing 
expresses it, and it appears to the ‘‘common minded”’ citizen 
that our weather bureau can’t even make a ‘‘good guess.”’ 


MAINE. 


FREIGHT RATES & SHIPPING NEWS 
Traffic Bureau 
THE CANNED GOODS EXCHANGE OF BALTIMORE 


Shippers of canned foods in fibre board or pulp board 
containers are cautioned to comply with the rule of the rail- 
road tariffs and classifications which provides that such con- 
tainers must conform to certain requirements and specififica- 
tions, and must bear boxmakers’ certificate on each case to that 
effect, and in addition, shippers must make the following no- 
tation on bill of lading and shipping order: 

“The fibre boxes used for this shipment conform 

to the specifications set forth in the boxmakers’ cer- 

tificate thereon, and all other requirements of Rule 

2-B of the Official Classification.” 

Otherwise tariffs of the railroad provide that rates 20 
per cent higher shall be applied. Recently it has come to no- 
tice that some shippers have been compelled to pay this penalty 
owing to their failing to insert the above notation on their bills 
of lading. 


String protest has been raised by many shippers against 
the B. & O. Railroad for failure to reopen Fell Street Station 
for the receipt and delivery of less-than-carload traffic. Efforts 
to bring about the restoration of this facility continue, and 
have also been extended to include the reopeniag of Chases 
Wharf, where circumstances existing are similar. 


RA 


CONVE 


ORS 


Our line of ‘conveyors is full and complete. 
We make simple drag conveyors of the 
type shown.—Belt conveyors, screw con- 
veyor or apron conveyors to suit conditions. 


We have conveyors to save you money 
handling raw or finished product in bulk, 
cans, boxes, barrels or crates. 


Tell us your problem and let us show you. 


CATALOGUE P-24 44 


[856 A aye. CHUIGAG 


Besides every known laboratory test of material and 
construction—after all precautions have been taken, to 
insure quality and uniformity, 


H & D CORRUGATED FIBRE BOXES 


ure subjected to the final test of actual service. 


Send us a sample shipment. We will re-pack and 
return it free of cost and pay the freight both ways. 


Every Hinde & Dauch box must carry its contents 
safely this service test assures us that it will. 


Send for free illustrated Canner’s booklet. 


The Hinde & Dauch Paper Co. 


800 Water St. Sandusky, Ohio 
Canadian Trade Address Toronto 


EMBRY 
LOUISVILLE 


—=] 


THERE 


SAVED $4.19 
ON ONE BOX 


The sales department of one 
of our customers in Ohio pack- 
ed a sample of their product in 
a nailed wooden box to be ex- 
pressed to a point in Utah. 


Their shipping department 
happened to see the package and 


packed the same material in an 
Embry-4-One Wirebound Box. 


Saved $4.19 on 
one box in express 
charges alone. 


Embry Boxes get there; get 
their boxes. 


EMBRY WIREBOUND BOX CO. 


Branch of Embry Box Co., Incorporated 
828-C South 20th Street, Louisville, Ky. 
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As Brokers View the Market | 


BALTIMORE, MD. 


Baltimore, Md., May 24th, 1919. 

It looks like the canned foods market has turned the cor- 
ner at last, and that the swing now is upward, judging by the 
interesting and rapid developments during the week. Continu- 
ous, almost daily, heavy rain storms in the last three weeks, 
and cooler than usual temperature to date, have delayed farm- 
ing operations, if they have not damaged the crops, and it is 
time that counts most at this season of the year in the growing, 
harvesting and canning ends of the business. Look over the 
field in your own section, and learn whether or not the acreage, 
the planting and the results to date are anywhere near 100 
per cent of expectations. Luxuriance of vines or foliage does 
not always mean abundance in yield of fruits or vegetables; 
oft-times the contrary. Strawberries, for instance, is a shin- 
ing illustration at this time. Spinach may prove to be another 
one. In pre-war times the normal price of strawberries was 
.06 or .08 per quart to the canners, and much lower in glut 
periods. This season they opened around .18 to .20 and ad- 
vanced to .35 per quart this wek. The top of the season will 
be reached and passed within two weeks, maybe sooner, and 
next week will tell the story. The big manufacturers of fruit 
syrups and preserves are the largest buyers of the fresh berries 
at the top prices, and the shippers, too, are keen competitors 
of the canners. When the other varieties of berries, as well 
as white cherries, commence to arrive the same competition is 
expected. Be governed according, and get your requirements 
covered promptly. This season will not be one of low prices 
because the basic conditions will cause a strong market 
throughout the year. 


Spot tomatoes was a strong and active article this week, in 
line with our previous reports about the changed conditions 
marketwise, and the prices advanced rapidly with a still strong- 
er trend at the close today. 


With spots so strong and active, it was quite natural for 
futures tomatoes to become stronger and more active this week 
than they have been, and the buying wag lively enough at 
higher prices to justify expectations of more activity next 
week. 


THE CANNING TRADE. 


Pineapples are being canned here, though in a limited way 
and at high cost. Our canners are booking orders cautiously, 
from day to day, because the outlook is too uncertain for the 
fresh fruit and the prices are extremely high, but the jobbers 
are buying them freely, all grades and sizes of them. 

Corn is stronger and advancing for prompt shipment, and 
is expected to go higher. Futures corn is more active and 
shows strength. Buy corn at today’s prices and feel confident, 
Canned sweet potatoes was a star performer this week, with 
heavy buying. They advanced from $1.55 up to $1.70 for No, 
3s, and may go to $1.75 next week. 

If all the inquiries for white cherries produce orders there 
will not be enough canned here to supply the demand. Our 
canners limit us to 50 per cent of their output last year. Get 
your order booked in time. Cove oysters are strong and fairly 
active. Herring roe is practically sold out except little lots. 


THOMAS J. MEEHAN & CO. 


ABERDEEN, MD. 


Aberdeen, Md., May 23, 1919. 

In future tomatoes the packers are rather indifferent about 
taking on much business at present price, while the jobbers 
seem quite anxious to book up a fair portion of their require- 
ments, whereas a few weeks ago they wouldn’t even talk fu- 
tures. The unfavorable weather condition throughout this 
month have caused the packers some little anxiety, as the plants 
are not making much progress, and the season is bound to be 
late. We are having considerable difficulty in filling our 
orders for future tomatoes at $1.05 for 2s and $1.50 for 3s, 
and at the close of business today the market is virtually $1.10 
for 2s and $1.55a1.60 for 3s. Can still buy a few cars of 
10s at $5.00, factory. 

Oorn—The market on spot corn is cleaning up, and offer- 
ings are rather limited. In future Maine style corn we can 
buy reliable brands of standard quality at $1.20a1.25 and extra 
standard quality at $1.35a1.40. In whole grain shoepeg corn 


we can buy standard quality at $1.55a1.60 and fancy quality at 
$1.75, f. o. b. factory. 


C. W. BAKER & SONS. 


SWEET CORN—The Leonard Narrow Grain 


Immediate 
Canners’ Varieties 


Shipment 
of Peas, 1919 Crop 


WHOLESALE SEED GROWERS 


GENERAL OFFICES 


#26-228-2 


30 WEST KINZIE. STREET 
CHICAGO 


LEomarp SEED Co, 


Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale—Machinery. 


For Sale—Machinery—Cont. 


FOR SALE—One World Labeling Machine, in first- 
class condition ; price, $250.00, Address The Bott & Cannon 
Co., 269 N. High St., Columbus, O. 


FOR SALE—8 practically new Morral Corn Huskers ; 
in first-class condition. A. K. Robins & Co., Baltimore, Md. 


FOR SALE—125-H. P. Horizontal Boiler, all equip- 
ments; also 60-foot Stack, 16 in. diameter. S. M. Robin- 
son & Co., 60% S. Luzerne St., Baltimore, Md. 


FOR SALE—8 Rebuilt Morral Huskers; first-class 
condition. 1 40-H. P. “Putman” Horizontal Engine. 1 
Colossus Pea Separator. Lot of other canning machinery 
for peas, corn and tomatoes. Address A. K. Robins & 
Co., 116 Market Place, Baltimore, Md. 


FOR SALE—1 Style “E” Wonder Cooker in good 
condition. 2 Ayars Large Pea Fillers for No. 2 Sanitary 
cans. 2 Ayars Six Pocket Pea Fillers for No. 2 Sanitary 
cans. 1 forty-inch Sinclair-Scott Rotary Grader, never 
sed. Address Box A-632, care The Canning Trade. 


FOR SALE—1 Merrill-Soule Corn Cooker-Filler, 2 
Sprague Corn Cutters, Model M. For particulars apply 
The Leon Godchaux Co., Ltd., Napoleonville, La. 


FOR SALE—In stock for immediate shipment— 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., 203 W. Conway 
St., Baltimore, Md. 


FOR SALE—Closed Process Kettle, 40x72 inches, 
fitted with gauge and thermometer; also three Loading 
Crates, Brand New. Will sell at reasonable price. Ad- 
dress The Rheinstrom Bros. Co., Cincinnati, O. 


FOR SALE—2 Square Closed Retorts, 34x40x64 in., 
with Crates for same; 1 Sprague Continuous Exhaust; 
all in good condition and a bargain. C. P. Whiteford 
Co., Whiteford, Md. 


FOR SALE—Two 50-H. P. Vertical Boilers, com- 
plete with smoke boxes and stacks, with usual fixtures 
and two sets of grates each. Both boilers good as new. 
J. W. Bay & Co., Perryman, Md. 


FOR SALE, CHEAP— 

Brownell Horizontal Heavy Duty Side Crank Throt- 
tling Steam Engine. Cylinder size, 13x16. 90 to 
too H. P. 

Brownell Horizontal Side Crank Throttling Engine, 
Steam. Cylinder size, 9x12. 30 to 35 H. P. 
Troy Vertical Throttling Steam Engine. 
size, 8x8. 22 H. P. Fly Wheel, 36x8%. 
Troy Vertical Throttling Steam Engine. Cylinder 
size, 9x9. 32H. P. Fly Wheel, 
Westinghouse Junior Automatic Steam Engine. 2 
Cylinders; size, 7x6. 

Triumph Generator with Switchboard. 80 Amperes, 
125 volts. Direct Current. 

St. Mary’s Gas or Gasoline Engine. 30 H. P., with 
24x12 Clutch Pulley; also Muffler. 

i Address Box A-641, care The Canning Trade. 


Cylinder 


FOR SALE—One 50-H. P. Coal Oil Engine, in ex- 
cellent condition. One Cyclone Pulp Machine. One Ex- 
haust Box. One 100-Can, heavy iron cover, for packing 
corn, peas or beans. C. F. Harward Cannery, Halls, Tenn. 


FOR SALE—Two Langsenkamp Kook-More-Koils 
complete. Two Cyclone Pulp Machines. Four 500-gal. 
Cypress Tanks. Equipment never used. A _ bargain. 


Write for prices. Gordonsville Canning Co., Gordons- 
ville, Va. 


FOR SALE—25 Single Die Presses, mostly Slays- 


man make, all in A-1 condition. Address: Atlantic 
Can Co., Baltimore, Md. 


FOR SALE—One Kern Lightning Pulp Finisher, 
excellent condition; One Peerless Hoist, One Hawkins 
Capping Machine, very good condition. Baltimore Can- 
ning Co., 110 E. York St., Baltimore, Md. 


FOR SALE—One Sprague Universal Rotary Capper 
and one Sprague Universal Liquid Filler and Syruper; 
6 valve type complete with wiper and carrier chain. 
Loudon Pkg. Co., Terre Haute, Ind. 


FOR SALE—5 open, 42x60 Process Kettles; 40 three-tier 
Process Crates to fit; four (4) latest model Ayars Pea Fillers, 
sanitary cans. Three (3) Ayars Pea Fillers, remodelled from 
cap-hole to sanitary cans. Above machinery guaranteed first 
class condition. 2300 cases, half dozen each, No. 10 Ameri- 
can Can Co, sanitary cans, and 792 cases No. 3s, guaranteed 
perfect condition. Glad to have fair offer on any above. Burt 
Olney Canning Co., Betterton, Md. 


For Sale—Miscellaneous. 


FOR SALE—1,000 cases No. 3 Canned Sweet Po- 
tatoes ; packed from the choicest product grown. Famous 
Dixie Lake Brand. Address Folkston Packing Co., 
Folkston, Ga. 


FOR SALE—4 cars Dried Apple Pomace, A-1 con- 
dition, Samples furnished. Garrett & Co., Inc., Bush 
Terminal Building, No. 10, Brooklyn, N. Y. 


FOR SALE—250 one-bushel Cummer crates for corn 
husking sheds. Price on application. Address E. M. 
Records & Co., Forest, Del. 
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For Sale—Cans. 


You can get a bargain in a few cars of round rein- 
forced five-gallon pulp cans. They are new. Sterling 
Products Co., Evansville, Indiana. 


For Sale—Seeds. 


FOR SALE—200 bushels Stowells Evergreen Seed 
Corn, germination test 95 per cent. Price on application. 
Address Box A-609, care The Canning Trade. 


Wanted—Miscellaneous. 


WANTED—To buy second hand crates to suit kettles 
40x72 inches. W. E. Robinson & Co., Belair, Md. 


EMPLOYMENT EXCHANGE. 


SITUATIONS WANTED. 


WANTED—Position by practical pickle man, competent 
salter and processor. Also Gerkins Dills and first class sweets, 
Life time experience, steady and reliable. Address Box B-651, 
care The Canning Trade. 


ACCOUNTANT, Auditor, Cost Man wants position with 
cannery or as assistant manager or in canned goods depart- 
ment of grocery house. Can sell goods. Fifteen years’ experi- 
ence. Address Box B-619, care of The Canning Trade. 


HELP WANTED. 


WANTED—Multiple Jelly Filler, Copper Jacket 
Kettles, Process Crates. Address D. Canale & Co., 408 S. 
Front St., Memphis, Tenn. 


WANTED—Several Ayars Washers, wood type, with 
paddles ; must be first-class condition; give price. Address 
Box A-650, care The Canning Trade. 


WANTED—To rent, cannery to pack about 30,000 
cases quality tomatoes ; Maryland, Delaware or New Jersey. 
Address Box A-649, care The Canning Trade. 


WOULD LIKE to hear from a high-grade packer in 
New Jersey as to taking on a contract for 20,000 cases 
No. 2 and 30,000 cases No. 3, hand-packed tomatoes. Ap- 
ply Box A—, care The Canning Trade. 


WANTED—Second-hand Cherry Stoner Power Ma- 
chine and Gooseberry Snipper. Also Modern Adjustable 
Labeler for No. 2 and 2% cans; must be in good con- 
dition. Apply Box A-654, care of The Canning Trade. 


WANTED—To lease or buy: Tomato Canning Fac- 
tory with 250 to 500 acres contracted and ample facilities 
and equipment for handling of crop. Give full particulars, 
addressing Box A-653, care of The Canning Trade. 


For Sale—Tin. 


FOR SALE AT LOW PRICE—We have in storage at 
New York City tin as follows which we are very anxious to 


dispose of. Anyone interested please address their reply to 
Morris & Company, Purchasing Department, Unidn Stock 
Yards, Chicago: 
Base Boxes Size Weight Lbs. 
3282 12% x22 107 
15553 18%x28 107 
9210 141%4x18 107 
2233 18 x23% 95 
12679 12 x27 95 
240 20 x28 107 
223 17%x20% 107 
125 144%x21% 107 


For Sale--Factories 


FOR SALE—Canning Factory, Jessup, Maryland— 
Washington Branch B. & O. R. R., fifteen miles from 
Baltimore, including large two-story warehouse, good 
sheds, also one or two large houses for employees. 2% 
acres ground, wagon scale, two boilers, two engines, two 

ood large wells, water tanks, steam and water piping. 
Plant wired for electric lighting. Attractive price will 
be made covering real estate only, or real estate and 
equipment complete. Tomatoes, stringless beans, apples, 
sweet potatoes and other crops can be contracted for in 
the immediate neighborhood. Address Chas. G. Sum- 
mers & Co., Russell and Worcester Sts., Baltimore, Md. 


WANTED-—Strictly high grade Superintendent Processor 
for all year round plant. Permanent place. Give complete 
reference; salary desired. Address Box B-652, care The Can- 
ning Trade. 


WANTED—An Expert Processor, familiar with handling 
jams, preserves and marmalades, in California. Address, giv- 


ing references, age and salary, Box B-630, care of The Can- 
ning Trade. 


LARGE BALTIMORE CANNER—Wants a thoroughly ex- 
perienced processor, able to handle complete line of fruits, 
vegetables and oysters. Year round position at good salary. 
References. Address Box B-646, care The Canning Trade. 


WANTED—A Man who is thoroughly familiar with Manv- 
facturing Jams, Jellies, Marmalade, Peanut Butter, etc. He must 
have full knowledge of machinery, also the installing of same. 
State age, experience and salary required. Address Box B-633, 
care of The Canning Trade. 


WANTED—By one of the leading canning machinery 
firms a good man as representative; one who is thoroughly 
familiar with factory work—a mechanic if possible—and also 
a salesman. Good salary and steady position. Answer quick, 
Box B-647, care of The Canning Trade. 


WANTED—Capable Mechanic to install Pea and Corn Ma- 
chinery. One who understands Max Ams Machines preferred. 
Six months’ work. State salary desired and previous experi- 
ence. Address Waupoos Canning Co., Picton, Ont., Canada. 


WANTED—Can Factory Manager, a man of executive abil- 
ity and experienced in the manufacturing of plain and litho- 
graphed cans for specialty business. A very exceptional oppor- 
tunity. State experience, age and salary expected. The R. M. 
Hollingshead Company, Camden, N. J 


WANTED—An experienced Manager for canning factory 
in Province of Ontario, Canada. Yearly contract to the 
right man. Give age, experience, reference and salary ex- 
pected. Applications confidential. Apply Box B-635, care of 
The Canning Trade. 


WANTED—A man familiar with selling of canned foods to 
the jobbing trade and also with conducting general corre- 
spondence. Prefer one having had previous brokerage experi- 
ence. Good, permanent position. Splendid future prospects. 


Age from 25 to 35 years. Address reply to P. O. Box 275, 
Columbus, Ohio. 


WANTED—Experienced executive to take charge of Can 
Manufacturing Plant in the immediate vicinity of Philadel- 
phia. The man we engage must have practical working knowl- 
edge of modern equipment and methods and must be equally 
conversant with plain and decorated work. State previous &x- 
perience in detail, give age and advice as to salary expected. 
Address Box B-648, care of The Canning Trade. 
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THE BALTIMORE Box AND SHOOK COMPANY 


—MANUFACTURER—- 


CANNED GOODS CASES 


901 SOUTH CAROLINE ST., BALTIMORE, MD. 


EACQUER 


H. D. DREYER & CO., Inc 


MANUPACTURERS 


BOXES and BOX SHOOKS for the CANNER 


ALICBRANNA AND SPRING STREETS, BALTIMORE 


FOR RUSTY CANS 


Also, colored lacquers for all 
cans new or old. Better pro- 
tect cans before they rust and 
save on “swells, rusties’’, 
clause. 


JOHN G. MAIERS’ SONS 
BALTIMORE, MB. 


HAMACHEK’S IDEAL VINERS 


PATENTED 


READ THIS STATEMENT FROM A USER 


This is No. 8 of a series that will appear in this space 


“We are pleased to state that we were using your beaters and lifting ribs on the 
Chisholm-Scott viners for the last five years and by actual test we found that we secured 
a large saving over your rental, by securing more peas and greatly reducing the breakage 
and damage of tender peas. 

We carefully examined your new viner in operation and found that same had so 
many improvements over the viners we were using, that we are handing you a contract 
for eight Ideal Viners. 

We heartily recommend your machine to any packer as the most economical viner.” 
Sept. 6, 1918 From KEENE CANNING CO., Freeport, Ill. 


FRANK HAMACHEK, Kewaunee, Wisconsin 
Manufacturer of IDEAL VINERS, VINER FEEDERS and CHAIN ADJUSTERS 


Established 
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CANNED FOOD PRICES 


Prices given represent the /owes# figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. ****Many 
canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 
Baltimore figures corrected by these Brokers: ({)Thos. J. Meehan & Co. (t)Jos. Zoller & Co.,Inc. (§)E.C. Shriner & Co. 
(*)H. H. Taylor & Son. New York prices corrected by our special Correspondent. 


CANNED VEGETABLES CANNED VEGETABLE PRICES—Continued. CANNED FRUIT PRICES—Continued. 
Balto. N.Y. Balto. N.Y 
ASPARAGUS*—(California) SUCCOTASH!—No. 2, Green Beaus..... Out Out | PEARSt—No. 3, Standards in Water....175 Out 
No. 2% White Mammoth.$Out $4 50 “ With Dry Beans Out Out “ Syrup... —_ 
Green, 410 SWEET POTATOES!-No. 2, Standard 120 Out PINE- No. 2, Bahama Sliced Extra Out Out 
“ White, Large. Out Out No. 38td.f.o.b.Balto. 175 Out APPLE*- “ Out 
"Peeled, “ f.0.b.Co. 170 2 00 Bliced “ Std. Out Out 
Medium... ...... “ “10, Std.f.0.b.Co.5 50 C0 2%, Hawaii Sliced Extra 4.25 75 
“ Stand, “ Co....525 5 “ Grated Extra Out 
“ 3, Sani. 5% in. cans ...... Out r10, “Stand. Out 
“ Green, Sq....375 400 “ “ Jersey, f.0.b. Co... Out Out 10, Shredded Syrup........ Out... 
“ Rnd... Out... “ “ Ex. 8td., “ Balto. ...... “10, Crushed Water......... Out Out 
BAKED BEANSH#-No. 1, “ “ Stand, “ 460 150 Eastern Pie Water... Out ..... 
“1, In Sauee........ 80 85 “ Stand. “ Co..160  ...... Out Out 
= 2, In Sauce........ 120 1% “ 9 stand, “115 106 PLUMSt—No. 
“ 2 45 “ “Seconds, “ Balto. 95 MO, 
BEANSt—No.2 String, Standard Green 100 50 a Black, Water... 
800 | RASPBERRIES{—No’ 2, Black Water... Out 
“ “ 2, White Wax Standard 90 Out TOMATO PULPT-No. 10, Standard.......450 ...... om 
80 Out CANNED FRUITS 
2, Red Kidney, Stand... ...... Out APPLES—No. 10, ) 60 
BEETSt—No. 3, Small, Whole 165 Out . “Standard... Out Out 
"2, Standard,” APPLESt-No. 10. /Md,,\,£.0.D. out “1, Extra Preserved... Qut Out 
CORNI—No. 2, Std. Ever., f.o. ut 2%, 4 
“ Std. Evgr.,f.0.b.Co.... 125 ...... CANNED FISH 
“gtd. Shoepeg f. o. b. Co. > HERRING ROE*—No. 2, Standard....... . 
“ §td.Shoepegf.o.b.Balto. 135 __...... “ Out Out LOBSTER*—*-Ib. Flats 410 
 Ex.8td.Shoepegf.o.b.Co. ...... Out “9 Preserved... Out Out ‘i 1-Ib. Flats 8 0 
“ Ex.FcyShoepegf.o.b.Co. 170 __...... “ “ InSyrup.... Out Out OYSTERS§— 5-0z. 
“  8td. Maine Style Balto. 146 1 40 BLUEBERRIES—No. 10, Maine 
ie “Ex. Std. Maine Btyle....145 45 CHERRIES{—No. 2, Seconds, Red........ OUt —..... 
= _Fey. Mn. Style f.o.b.Bal.150 150 “ White...... Out _...... 6-07. anes 
“ "Fancy f.0.b. County......175 Out SALMON*—No. 1, Sockeye, Tali Out 
“Extra Std. Western........ ..... 145 White Out 
“Standard Western......... ...... 130 “ “ Ex. Preserved...... Out Out Tall 
MIXED VEGETA-} No. Kinds. GOOSEBERRIES§—No. 2, Stand........... ..... Out 2% 
ORR A stangard 1% PEACHES*—No. 2%, Cal. Stand. L.C... 360 Out 18 
PEAS!—No. 2, Basi Jane stand... PEACHESt—No. 1, Bx. Sliced Yellow Out Out “Columbia, Out 
“  28tandard White... Out Out 3 60 
Yellow... ...... Out 2% 
Extra Sifted. 1 70 1 60 “ Ex. Chums Talis. 1 
“ Extra Fine Sifted......... 210 220 
“Petit Pois 2 40 "Seconds, White... Out Out Medium Red, Talls 2 60 
Out SHRIMP}—No. 1%, Wet or Dry 3% 
Early 13 No. 3, Standards, White. Out Out 1% 
“ oo“ ExtraSifted Out Out Yellow Out Out 5to 1C tons 1 to 4 tons 
“Fancy Petit Pois........... Out Out Selected, Yellow... ...... Out PIG TIN—Straits 
PUMPKINI—No 3 Standard 1 00  Seeonds, White...... Out Out 
sol 10, sie 2% “ “ Yellow... ...... Out PIG LEAD—Omaha or Federal... ............ 8 00 
10, 3 00 PEARSt—No. 2, Seconds in Water........ 
SPINACHt—No. 3, Standard............... 140 140 TIN PLATES F. O. B. MILL 
v2 1 20 = “ Ex." = in Syrup......150 Out 14x20, 107 Ibs., Base Coke Tin Plate........cscssssssceee os 
475 “ 3, Seconds in Water............ 14x20, 100 bs, Coke Tin 
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American Can Company Can Prices 


Baltimore, January 2nd, 1919. 


American Can Company announces the following prices for 
Packers Cans, Bulk Carloads, f. o. b. shipping points,, effective 
January 2nd, 1919, subject to its confirmation and subject to change 
without notice. 


SANITARY Per M 
36.25 

HOLE AND CAP 
No. 2 144 24.75 

SOLDER HEMMED CAPS, WITH CANS 

1-% eee eee eee ee 2.00 
2-1/16 eee eee 3.00 


AMERICAN CAN COMPANY. 


THE CANNING TRADE. 


Continental Can Company, Inc. 
will quote prices on Cans upon 
application. 


SOUDER CONTINUOUS COOKER 


36,000 Cans in 10 hours, Weight 2300 Ibs. 


Cans enter by rotary feed, eliminating 
waste of steam. Cans roll all the time 
while in cooker. Automatic stops to 
keep cans from being mashed, and over- 
come troubles. Cooks without water; 
steam is applied directly on cans at all 
times, while in cooker. Automatic 
steam regulator which keeps temper- 
ture at desired point at all times, allows 
no waste of steam, and cook of each 
can is the same. 


Cans come from Cooker clean always. 


Can use patented oiling system to keep 
cans from rusting. Nochains in cook- 
er. Investigate-be sure you are getting 
the best, no matter how small the cost. 
Get our price. If not too far will be 
pleased to call. Probably we can 
teach you something about cookers. 


Be friendly, and let us hear from you. 


SOUDER MEG. CO. 


BRIDGETON, N. J. 


Fidelity Can Company, Balti- 


more, quote prices on Sanitary 
cans for the coming year as 


follows: 
SANITARY CANS Per M 


77.00 


OYSTER STEAM 


2639 Boston Street 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 


Edw. Renneburg & Sons Co. 


MACHINE AND BOILER WORKS 


WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE 
BALTIMORE MARYLAND 


BOX 


Baltimore, Md. 


: 
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THE CANNING TRADE. 


SINCLAIR-SCOTT’S NEW NESTED PEA GRADER 


Patented 
Let us send you details of the wonderful work this grader does 


SINCLAIR-SCOTT COMPANY - BALTIMORE, MD. 


=" Eureka Soldering Flux “= 


<i> 
YOU DO NOT EXPERIMENT WHEN (dd) janes MADE FROM BEST RAW MATERIALS 
YOU USE THIS FLUX. UNDER PROPER FORMULA. 
THE STANDARD FOR TWENTY YEARS. \’ QUALITY ALWAYS THE SAME. 


— MANUFAOTURED ONLY BY — 


THE GRASSELLI CHEMICAL COMPANY 
MAIN OFFICE CLEVELAND, OHIO 
FOR SALE AT FOLLOWING BRANCHES AND AGENOIES 
New York Boston, Mass. Milwaukee, Wise. S. 0. Randail’s Son THE GRASSELLI CHEMICAL CO., LTD. 
Birmingham, Ala. St. Louis, Mo. Philadelphia, Pa, C. W. Pike Company Toronto, Ont. Montreal, Que. 
Detroit, Mich. New Orleans, La. Pittsburgh, Pa. San Francisco Hamilton, Ont. 


GUARANTEED MACHINERY 


FOR 


CANNERS AND PRESERVERS 


Awarded Gold and Silver Medals at Panama-Pacific Exposition 
If it is the beste—-we sell it. 


SPRAGUE CANNING MACHINERY COMPANY 


Eastern Branch 

37 S$. CHARLES ST. 222 N. WABASH AVE. 
BAL. TIMORE CHICAGO 

Coast Representative—Premier Machinery Co., 16 California St., San Francisce 


CHicago, 
3 
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THE CANNING TRADE. 


“THE INVENTION ALL ADMIRED, AND EACH HOW HE 
TO BE THE INVENTOR MISSED, SO EASY IT SEEMED WHEN FOUND, 
WHICH YET UNFOUND MOST WOULD HAVE THOUGHT IMPOSSIBLE.” 
—Milton. 


The Hughlett Can Lacquering Machine 


USED ALL OVER THE WORLD 


We are now making a special feature of mailing to any address on request a Sample Lacquered Can of a Bright Golden Color 
with a Handsome Strip Label Attached. This can represents what is considered today by many leading packers to be the sefest, best 
and most attractive canned food packoge on the market. Write Us For This Can; It Will Interest You. 


SEELY BROS. Sole Manutacturers Blaine, Wash., U.S. A. 


JEROME RICE SEED CO. 


CAMBRIDGE, N. Y. 


We are headquarters 
for the best of every- 


SEEDS 


used by Canners 
Everywhere 


a 
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WHERE TO BUY 


MACHINERY and SUPPLIES 


Apple, Orange, Pear, oe | Machines 
Goodell Co, Antrim, 
Bottle Capping, hag Filling Machines. 
Crown Cork & Seal Uo., Baltimore 


Max Ams Machine Co., New York City 

Karl Kiefer Machine Co., Cincinnati, Ohio. 
Bottle Labeling Machines. 

Economic Machinery Co., Worcester, Mass. 


goxes and Bex Sheeks. 
Arkansas Veneer Co., Wis. 
& Shook Co. 
rt opper, New 
Canton Box Co., Baltimore, Md. 
Embry Box Co., Louigville, Ky. 
H. D. Dreyer & Co., Baltimore, Md. 
A. W. Pinger, Minineapolic, Minn. 
Standard Box and — Co., Lynchburg, Va. 
Boxes—Corrugated, Pape 
Chas. Boldt Paper Con Cincinnati, Ohio. 
Hinde & Dauch Paper Co. Sandusky, O. 


Co., Chica, 

J.M ver Co., 

Seggerman Bros I York City. 
Jos. Baltimore, Md- 


Can 0; 
Goodell Co. Antrim, N. H. 
Can ate Machinery—Sanitary and Reg- 


Angelus “Sanitary Can Machine Co., Los Angeles, 


Max Ame) soshine Co., New York Cit; 
B. W. Bliss Co., Brooklyn, N. 
John Mitchell Co., Baitimore. 
Slaysman & Co.. Baltimore, Md. 
Stevenson & Co., Baltimore. 
Cameron Can Machinery Co., Chicago, I1l. 
Can Washing o 
Morral Bros., Morr 
Sprague Canning Mach’ Co., Chicago. 


Machines. 

H. Langsenkamp, Indianapolis, In’ 
Scott Co. Baltimore, 
Sprague Canning chinery Co.. Chicago 
The 20th Century Machinery Co., i—, 


Che Ston 
Good ell Co. N, H. 
Presse: 
ae Hydraulic Press Mfg. Co., Mt. Gilead, O. 
tinuous Automatic Cookers. 
dall's Son, Baltimore, 
Robins & Co., Baltimore, Ma. 
der Mfg. Co., Bridgeton, N. 
Souder Conning Machinery Co.. Chicago. 
Vance & Baker Mfg. Co., Muscatine, Iowa 
Corn Cookers, Fillers and Mixers. 
Ayers Machine Con Salem, N. J. 
K. Robins & Co., Baltimore, Md. 
Canning pt. .» Chicago. 


Corn Huskers—Silkers, Butters. 
Huntley Mfg. Co., Silver Creek, N. ¥ 
Grain Cleaner | C Silver Creek, N. 
Morral Bros., Morr 
Peerless Husker Co., "Buffalo, N. Y. 


Corn Washing Machines 
Peerless Husker Co., rufffalo, N. Y. 
Conveyors—All Kinds. 
H. W. Caldwell & Son Co., Chicago 
La Porte Mat & Mfg.. Co., La Porte, Ind. 
Link-Belt Co., Chicago 
Weller Mfg. Co., 


Cranes ak 
A. K. Ro 
rague 
astrow Mach, Co., "Baltimore 
Crates (Iren Precess) 
Edw. Renneburg & Sons Co., Baltimore. 
Zastrow Baltimore 


Nat. Washington, D. Cc. 
Blectric Machinery. 


General Electric “Co., Schenectady, N. Y. 


Westinghouse Elect. & Mfg. Co., E. Pittsburgh, Pa. 


Elevating Machinery 
H.W. Caldwell & Son Co., Chicago 


Engines, Beilers, Fittings, etc. 
H. W. Caldwell & Son Co., Chicago 
Edw. & Sons Baltimore. 
A K. Robins & Co., Baltimore, Md. 
Superior Boiler Works, Marion, Ind. 
Sheppard Supply & Equipment Co. Baltimore. 
Weller Mfg. Co., Chicago. 


Evaporators, Juice 
The Hydraulic Press Mfg. Co., Mt. Gilead, O. 


(See advertisements for details. ) 


Exhaust Bexes (Steam, Centinuous). 
Ayars Machine Co., Salem, N. J. 
Peerless Husker Co., Buffalo, N. Y 
Shepperd Supply & Equi} ment Co., 
Sprague Canning Machinery Co.. Chicago 

Factory Buildings, 

The Austin Co., Uleveland, Ohio 


Factory Chairs, Stools, Etc. 
Angle Steel Stool Co., Otsego, Mich. 


Fibre Boxes, Shipping Cases. 


Chas. Boldt Paper Co., Cincinnati, O. 
Hinde & Dauch Paper Co. Sandusky, O. 


Fertilizers 
Swift & Company, Baltimore, Md. 


Filling Machines—aAll 

Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio 
Morral Bros., Morral, O. 

K. Robins & Co., Baitimore, Md. 
Supply & Equipment 
eer Scott Co., Balti Md. 
Sprague Machinery ‘Co. Chicago. 

Stickney, 

The 20th Century Machinery Co., Milwaukee 
Wisconsin Chair Co., Port Washington, Wis. 


Finishing Machines 
F. H. Langsenkamp, Indianapolis 
A. K. Robins & Co., Baltimore 
Sinclair Scott Co , Baltimore 
Sprague Canning Mchy. "Go., Chicago. 
Flux 
Grasselli Chemical Co., Cleveland, O. 
A. K. Robins & Co., Baltimore, Md. 


Gears, Silent. 
Genera] Electric Co., Schenectady, N. Y. 
H. W. Caldwell & Son Co., Chicago 


Gravity Conveyor Systems 
Karl Kiefer Machine Co, Cincinnati. 
Mathews Gravity Carrier Co. Elwood City, Pa. 


insuraace, 
Canners 
(Lansing B. Witt... Manager.) 


Kettles, Process and Jacketed. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp, Ind’anapolis, Ind. 
& Sons Co., Baltimore. 
K. Robins & Co., Baltimore, Md. 
pat Canning Machinery Co., Chicago. 
Zastrow Mach, Co., Baltimore 


Knives, Peeling, Etc. 
Goodell Co., Antrim, N. H. 


Labels. 
Chas. Boldt Paper Co., Cincinnati, O. 
Calvert Litho Co.. Detroit. 
H. Gamse & Bro.. Baltimore 
R. J. Kittredge & Co., Chicago. 
Simpson & Doeller 
Stecher Litho Co.. Rochester, N. 


Labeling Ma 
Economic Co., Worcester, 


Fred H. Knap 
Morral Bros., rral, O 


wer. 
G. Maiers’ Sons, Baltimore. 
Seely Bros., Wash. 
Lacquering Machin 
Seely Bros., Blaine, Wash. 


Meters-F lew, Gas. 

General Electric Schenectady, N. Y. 
Mill Pulleys, Etc. 

H. W. Caldwell & Son Co., Chicago 

Shepperd Supply & Equipment a Baltimore 
Motors, Electric. 

General Electric Co., 

Westinghouse Elect. & Mfg. Co 


Oyster Machinery. 
Edw. Reapebers & Sons 
Zastrow Mach. Co., Baltim 


Paints. 
Jos. Dixon Crucible Co., Jersey City, N. J. 
John G. Maiers Sons, Baltimore, 
Pasteurizers, Juice 
The Hydraulic Press Mfg. Co., Mt. Meead, O. 


Paste. 
Fred H. Pp Baltimore. 
E. J. Judge Franciseo. 

Pea Mach ne 
A. T. Ferrell & Co., Saginaw, Mich. 
Huntley Mfg. ‘Bllver Creek, 
Invincible Grain Cleaner Co., 


Silver, Creek, N. Y. 
Sprague Canning Machinery Co + ee 
Wisconsin Chair Co. Port Washington, Wis. 


Piueburgh, Pa. 


Pea Viners 
Frank Hamachek, Kewaunee, Wis. 


Pea Viner Feeders 
A. T. Ferrell & Co., Saginaw, Mich. 
oe Hamachek, Kewaunee, Wis. 


Knives 
ell Co., Antrim, N. H. 


s Mach N. J. 
The Tink Belt oni leago. 
Sprague Canning Machinery Ca-. Chicago 


Pineapple Machinery. 
E. J. Lewis, Middleport, N. Y. 
John R. Mitchell Co., Baltimore, 
Zastrow Machine Co., Baltimore 


Power Transmitting Machinery 
H. W. Caldwell & Son Co., Chicago 


Pulp Machinery. 
F. H. Langsenkamp, Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Shepperd Supply & Equipment Baltimore 
Sinclair Scott Co. 
Sprague Canning ilachinery Ce. Chicago 
Weller Mfg. Co., Chicag 
The 20th Century Machinery Co., Milwaukee 


Salt 
Worcester Salt Co., New York 


Sanitary Cans and Closing Machines. 
American Can Co., New York, Baltimore 
hicago, San Francisco. 
Max Ams Machine Co., New York City 
Angelus Sanitary Can Machine Co., "0s Angeles 


Cal. 
Atlantic Can Co., Baltimore. 
W. W. Boyer & Go., Baltimore. 
Cameron Can Machinery Co., Chicago, Ill. 
Continental Can Co. , Syracuse, Chicago. 
Baltimore. 

Heekin Can Co., Cincinnati 
Fidelity Can Co., Baltimore, Md. 

Can Co., Baltimore, Md. 

Co., Baltimore. 

Wheeling Can Co., Wheeling, W. Va. 


Seeds. 
Landreth Seed Co., Bristol, Pa. 


Sealder, Tomate, e 
Ayars Machine Sale N. 
Co., Shiver Creek, N 


Edw. urg Sons Co., A 
A. K. Robins & Co., Baltimore, Md. ; 
Shepperd Supply & Equipment Co., Baltimore 
Sprague Canning Machinery Co.. Chicago. 
Superior Boiler Works, Marion, Ind. 


Solder, Babbit Metal Etc. 


Union Smelting & Refining Co., Newark, N. J., 


String 
A. & Co., Saginaw, Mich. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Invincible Grain Cleaner Co., 
Silver N. 
B. J. Lewis, Middleport, N. 
Sprague Canning Machinery Ce. Chicago 
Sugar 
Tootenn Sugar Ring. Co., New York 


Sugar Substisutes 
Archbold Mfg. Corporation, Rochester, N. Y 


Syrupers (Automatic). 
Ayars Machine Co., Sale 
B. J. Judge, San 
Peerless 
Sprague Canning Ma Chicago. 
The 20th Century Machinery Co., Milwaukee 
Tanks 
Baltimore Cooperage Co., Baltimore 
W. E. Caldwell Co., Louisville, Ky. 
Tia Plate. 
American Sheet & Tin Plate Co., 
ttsburgh. Pa 
Carnahan Tin Plate & Sheet Co., Canton, Ohio 
Tomato Washers 
Ayars Machine Co. Salem, N. J. 
Turbines—Steam, 
General Electric Co., Schenectady, N. Y 
Westinghouse, Elect. & Mig. Co., E. Pittsburgh, Pa. 
Valve and Cooker Packing 
Goodsell Packing Co., Chicago 
Viners, Peas 
Frank Hamachek, Kewaunee, Wis. 


Washers—Fruits and V 
Ayars Machine Co. Salem, NS 


N. J. 


THE CANNING TRADE. 


A World Labeler for the Sardine Canner 


- Automatically labels sardine cans either wrapped 
or unwrapped. Places the labels neatly and uni- 
formly and has a capacity which is surely attractive 


Other World Labelers for the Food Packer are 
built for Spot Labeling and for all kinds of 


Gallon Packers—Panel Bottles—Tumblers and 
Preserve Jars—Olive and Pickle Bottles— 
Sardine Cans and other styles of tins. 


Send labeled samples of your packages 


for prices and detailed quotation 


ECONOMIC MACHINERY CO. 


Worcester, Massachusetts 


We Will Give Real Service 


To any reliable packer who wants business in New York. 


Have SOLD goods on this market SUCCESSFULLY for years. 
Have the CONFIDENCE of every buyer in the territory. 


Have ample capital and a disposition ta help any dependable packer to make 
a SUCCESS of his business. 


Have an ACTIVE, COMPETENT and SUCCESSFUL Sales force. 
\| 
] Have the EXPERIENCE of a practical canner and wholesale grocery 
| 


buyer to assist our sales force. 


Have a RECORD of RESULTS. 


| Every advantage we have is at YOUR service if YOU WANT RE- 
| SULTS in New York. We want the ACCOUNTS of packers who have 
GOOD GOODS to sell and feel they are not getting SUFFICIENT business 
out of this market. We know there are many in this position, and would like 
to hear from them. 


SEGGERMAN BROS., Inc. 
| 91 Hudson Street, New York 


| la 
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CONTINENTAL 


CAN 
COMPANY 


THIS IS THE 2173rd WEEKLY ISSUE 


OF 


= 


THE CANNED FOOD AUTHORITY OF THE WORLD 


Entered as second class matter at the Post Office at Baitimore, Md. under Act of March 3, 1879. 


SUBSCRIPTION: 


$3.00 per year 
Canada. $4.00 per year 
Foreign $5.00 per year 


Vol. 42 


Published at BALTIMORE, (every) MONDAY JUNE 2, 1919 


No. 40, 


THE SIGN 
BETTER CANS 


AMERICAN CAN COMPANY 


ESTABLISHED 1878 
A 


THE CANNING TRADE. 


DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 


MADE BY THE 


JOHN R. MITCHELL CO. 


Foot of Washington St. 
BALTIMORE - MD. 


The large-tooth saws, on the two upper Spindles, coarse grind the 
fruit which passes down to the fine saws on the two lower spindles, 

from there it falls into a tub underthe machine. Machine is well 
braced and the workmanship is of the best; gears are cut from the 
solid, and saws are milled from solid blanks which gives a cutting 
edge ‘to two sides of the tooth. Hopper and discharge shoots are 
lined with white pine. 


JOS. M. ZOLLER & CO., INC. 


CANNED GOODS, CANS, 


PACKERS’ SUPPLIES, BROKERS 
PHONES: 205-206 Phoenix Bidg. 
@8T. PAUL 1140 & 4434 BALTIMORE, MD. 


CANNED GOODS EXCHANGER 
Year 1919-1920 
President, BENJAMIN HAMBURGER 
Vice-President, Joan R. BainEs 
Treasurer, LEANDER LANGRALL Secretary, Wu. F. Assav 
COMMITTEES: 


Executive: Cuas. G. Summers, Jr. Epw. A. KERR 
F. A. Torsca 
Arbitration: H. P. StRAsSBAUGH F. A. Curry 


C.J. SopgnkEL GEo.N. Numsen J. PRESTON WEBSTER 
Commerce: D. H. STEVENSON Hampton STEELE 
C, F.Burrerrigtp E. F. THomas J. O. LANGRALL 
Legisiation: E.C. Waite J. F.Hicks Gro. T. 
Gro. N. Numsen J.8. Gress 
Claims: Frep W. WaGNER Leroy LaANGRALL 
A.J. Hupparp Jas. B. Puatr ‘no. W. 
Hospitality: W. E. Lampe H. W. Kress 
Rost. A. SINDALL Rost, A. Rousse 
Brokers: Ino. R. Barngs 
Wma. 
Agriculture: SILVER H. A. SrrasBavuGH 
ALBERT T. 
Counsel: Evi FRANK 
Chemist CuHas. GLASER 


HERBERT C. ROBERTS 


WHEELING CANS 


Excel In 


STRENGTH 


and 


CLEANLINESS 


Wheeling Can Co. 


A. A. Morse, Vice-Pres. & Gen’! Mngr. 
WHEELING, W. VA. 
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THE CANNING TRADE. 


Ayars Machine Company, 


Brighton, Colo. Noy. 18, 1918. 
Ayars Machine Company, 
Salem, N. J. 
Gentlemen: 

With reference to the Rotary Toma- 
to Filler which we installed this year, 
will say that we are very much pleased 
with the work this machine does. 
This is the third one we have installed, 
and we would not be without one. As 
for hand pack, there is no comparison 
between the amount of labor required 
for the two methods. The quality of 
the tomatoes packed by your Filler 
makes us grade them as ‘‘Extra 
Standard.’’ 

Yours very truly, 
Kuner Pickle Company. 


Ayars Single Rotary Measure Tomato Filler 


This Machine puts the tomatoes into the Can without waste 


and without cutting or mashing, in the same condition as 


they were when put into the hopper. 


OVER 400 IN USE LAST SEASON 


Ayars Machine Company, 


Salem, 
New Jersey. 


BROWN, BOGGS CO., Lrp., Hamitton, Ont., Sole Agents for Canada. 
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THE CANNING TRADE. 


“Improves 
the 
Pack— 

and 
Cuts the 
Cost” 


This Cooker Is Right 


It represents the very highest development of the cooking 
process. 


It cuts the time of of the cook from 50% to 75%. 
It cuts the cost. 
It produces a pack absolutely free from “‘swells’’. 


It gives the maximum capacity in the smallest floor space 
possible. 


It is entirely automatic. Just start it in the morning—and stop 
it at night. 


Mechanically—it is a marvel of reliability, durability, and 
efficiency. 

It is extremly simple in construction. No complicated working 
parts on the inside—nothing to get out of order or give trouble in 
any way. Built for service—for hard, steady day-in-and-day-out 
work—and it delivers! 

For all products not requiring retort heat, this cooker is abso- 
lutely the best on the market, without exception. 


Sooner or later, it will be a part of the equipment of every 
modern plant. 


We’ll be glad to tell you more about it—if you’ll write. 


ANDERSON-BARNGROVER MFG. CO. 


332 West Julian St. SAN JOSE, CAL. 


Eastern Representative: S. 0. Randall’s Son, Baltimore, Maryland 
Canadian Representive: The Brown, Boggs Co., Hamilton, Canada 


Anderson-Barngrover Standard 


Continuous Agitating Cooker 


| | 
| 
| 
: 


THE CANNING TRADE. 


ON’T take a chance on leakers. Leakers mean loss 
in a dozen different ways. Loss of prestige with 
us E the jobber, with the retailer and with the consumer. 
The quickest way to have people lose confidence in 


your brand (be it the best in the world) is to allow 
leakers to get around in the trade. 


Entirely unnecessary if you specify and use UNION 
SOLDER SOLDER, the solder that guarantees the “perfect Seal”. 
Even flow, uniform quality, positive and perfect seal— 


that’s UNION SOLDER. We've cured the evils of leakers for scores of canners. 
“THE How about you. Our Baltimore plant will give you rush service. Communicate 
with them, or with either our main plant or branches. DO IT NOW. 
EFFICIENCY 
a UNION SMELTING & REFINING CO., Inc. 
SPECIALISTS IN 
SPECIALI- WHITE METAL, ALLOYS, BABBITT, SOLDER, TYPE METAL, TERNE METAL 
MAIN WORKS 
ZATION” . St.iCharles Street and Avenue L, NEWARK, N. J. — Branches — CHICAGO — DETROIT 
BALTIMORE, Howard and Ostend Streets. 
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THE CANNING TRADE. 


String Bean Machinery 
OF 


For Grading, Washing, Blanching, Cutting and Filling 
BEANS well cleaned and packed bring prices that show 
satisfactory profits to the Canner. 
Our sales to the up-to-date Packers show we have the 
machines that make them money. 


REPEAT ORDERS SHOW SATISFIED CUSTOMERS 


Green Pea Machines 


For Grading, Washing, Blanching, have never been equalled. 
Our Briners, Elevators, Picking Tables are so generally 
| used as to be called standard. 


THESE ARE THE PROFIT MAKERS FOR CANNERS 


Huntley Mfg. Co., 
Silver Creek, N. Y. 


£ atm) A. K. ROBINS & CO., Agents 
Baltimore, Md. 


Brown, Boggs Co., Ltd. 
Hamilton, Ont., Can. 
Agents for Canada 


Hine 


